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Rural Markets — The only Resort to the Big Businesses

R. Lakshmi

Rural Markets have become very important destination for many large FMCG business
organizations as the urban markets have saturated. The overall growth of any economy depends
on how quickly luxuries become necessities. This requires a lot of change in the purchasing
power and preferences of the rural people. Therefore, the market players are slowly investing in
rural markets as there are many opportunities in the rural markets to sustain and grow. They are
required to adopt many strategies to change the tastes and preferences of rural population.

Another important situation can also be observed in the rural markets. When two powerful
giants are colliding, many small innocents get crushed in the middle. Today, in urban market in
major metro cities in India, many big business houses are competing with each other in many
areas of business and many small businesses are getting crushed and perishing in the middle.
Besides, the big businesses are also snatching away the business opportunities of small businesses
one by one. Because of the entry of big business houses in the urban market, the life cycle of

urban market has crossed saturation stage and started declining.

Hence, in order to sustain, the small businesses are migrating from urban markets to the
rural markets, in a big way. The cut-throat competition in rural markets is also increasing. In
order to be successful, the small businesses, entering the rural markets, are adopting a few ‘A’s
in their strategies - Awareness, Acclimatize, Accessibility, Accountability, Availability and
Affordability, besides bringing changes in the life style, psychology, culture, traditions and customs,
etc., of the rural population. It may be possible that after the small businesses acclimatize the
rural population to the urban life style, the big corporate giants enter the rural markets pushing the

small businesses.

This study is based on secondary data regarding various strategies adopted in the rural

market by the small business organizations to sustain and be successful. In this paper, an attempt
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is being made to present the strategies adopted by the businesses to sustain the competition,

expand the business and exploit the markets, with special reference to agriculture products.

Urban businesses shifting to rural markets
Globalization, liberalization and privatization have transformed the Indian economy into
avibrant, rapidly growing consumer market. As a result the markets are flooded with different
kinds of goods and services, substantially effecting and changing the purchasing pattern of the
consumers. The rural markets, which were earlier ignored by most of the big international
market players, are now being seen as a land of great business opportunity. As the disposable
income of the masses is growing, more and more corporate houses are entering into the rural
markets with their new goods and services. Due to this reason, the marketing for rural consumers
is becoming more complex. The rural market in India brings in bigger revenues inthe country, as
the rural regions comprise of the maximum consumers in this country.
The rural markets in India have grown size, range and sophistication in recent times.
Under the changing Socio-economic scenario, the rural markets have great potentialities in India
and offer bright prospects and attraction to the companies. In fact, the rural markets are green
pastures for companies today, as they are growing faster as compared to the urban markets.
With their huge size and demand base, they offer great opportunities to the marketers. More than
three-fourths of country’s consumers reside in rural areas and more than half of the national
income is generated by them. Due to the global economic downturn, the companies are few
facing slower urban sales, prompting them to make a rush towards rural India.
Reasons for Shifting
1. Increased literacy : The literacy rate of the people living in rural areas is about 68%,
which is quite close to the average national literacy level. (Source: Census of India 2011) This
much huge rural population, coupled with a very high number of literates, constitutes huge base

for companies to market and sell their products.
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2. Impact of globalization : Globalization has a great impact on target groups like farmers,
youth and women. Farmers, today “keep in touch’ with the latest information and maximize both
ends. On youth its impact is on knowledge and information and while on women it still depends
on the socio-economic aspect. The marketers who understand the rural consumer and fine tune
their strategy are sure to reap benefits.

3. Huge untapped area : The rural market has been growing at 3-4% per annum adding
more than one million new consumers every year. As more than 70% of the total India’s population
dwells in rural areas, the huge population itself speaks of its potential.

4. Increased Purchasing Power: Today rural incomes generate not only from agricultural
section but also from other sections. There is asizeable salaried class in rural areas. Rural demand
in FMCG products, consumer durables, automobile and retail is growing at a faster pace than
anticipated due to rise in its consumption patterns.

5. Brand Awareness : With the presence of internet and direct-to- home television connectivity
in rural areas, these people have started gaining knowledge about the different brands that are
available in urban markets. They are slowly realizing the importance of established brands and
have started purchasing these brands.

6. Effective Communication : With the access of internet and direct-to- home television
connectivity inrural areas, people have started gaining knowledge about the different brands that
are available in urban markets . Television has been a major effective communication system for
rural mass and, as a result, companies should identify themselves with their advertisements.

7. Infrastructure and Government focus : The Governments identified the rural potentiality
and they are now on the path of making huge investments in rural infrastructure. Several schemes
have been launched in last couple of years related to rural housing, roads, communication,
drinking water, rural electrification etc.

8. Penetration of Information Technology Culture : Today’s rural children and youth
grow up in an environment where they have “‘information access’ to education opportunities,

exam results, career counselling, job opportunities, government schemes and services, healthand
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legal services, worldwide news and information, land records, mandi prices, weather forecasts,
bank loans and livelihood options.

9. Mechanization in agriculture : Inthe recent years, as a part of new farming policies, high
support prices are offered for agricultural products. Government is also supporting the farmers
with attractive schemes like kisaan credit cards, farmers clinics and farmers clubs etc.

10. Improved financing facilities : Co-operative banks are taking the lead in the rural
areas. Every village has access to short, medium, long- term loans from these banks. The credit
facilities extended by public sector banks through rural financing schemes like Kisaan Credit
Cards help the farmers to buy seeds, fertilizers and consumer durable goods on installments. The
introduction of the micro finance has proved to be of great help to the people living in remote
areas.

11. Cut-throat competition in Urban markets : Competition in urban markets is leading to
increase costs and stagnated or reduced market share. The rural markets are therefore becoming
more attractive in comparison to urban markets.

12. Favourable Government Policies : The massive investment in the rural India has
generated new employment, new income and new purchasing power. Inthe recent years, asa
part of new farming policies, high support prices are offered for agricultural products. Various
measures like tax exemption in rural areas, subsidy, concessions, incentives, assistances, literacy
drive inrural areas has brought in rapid development of rural markets. Government’s initiative for
vocationalization of education especially in rural areas comes as a major boost in rural areas.
XI™Plan has been already initiated by the central government but for Make in India to be
successful, skilled labour force is needed.

13. Firmsoperating in industries such as FMCG telecommunication, insurance, financial services,
consumer durable and automobiles started employing innovative marketing practices for their
survival as well as to increase their market share in tbe first decade of new millennium. These

companies have shifted their focus away from the saturated metros and big cities to the rural and
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semi urban markets, to increase their returns and market share. Rural consumers are now aware

of brands, quality, price conscious and demands more value for the money spent.

14. TataAgrico : Tata Agrico has rural haats which led to a significant expansion in their
market share from 30-40% . Tata Agrico, the oldest brand of Tata Steel, is a pioneer in superior
quality agricultural implements. Since 1925, it has been the leading manufacturer of handheld
implements like hoes, shovels, sickles, crowbars,pickaxes and hammers. These implements
cater to the needs of agriculture, infrastructure as well as minig sectors.

15. Tata Agrico entered the mechanized non-consumables sector with the Grasshopper sub
brand.

16. TataAgrico has also launched MB Plough and Threshers which marked the entry into the
division of threshing and harvesting product segment. Mini paddy thresher is most recent addition

to the Grasshopper offering.

17. Tata Shaktee : Tata Shaktee is Tata Steel’s flagship brand in the field of galvanized
corrugated sheets. Launched in the year February 2000, the brand has been delivering on its
promises of longevity.

18. The Mckinsey report (2007) on the rise on consumer market in India predicts that in
twenty years the rural Indian market will be larger than the total consumer markets in countries
such as South Korea or Canada today, and almost four times the size of today’s urban Indian
market.

19. Hariyali Kisaan Bazaar : was set up by DCM Shriram Consolidated L td. to facilitate
sale of agri-inputs such as fertilizers, pesticides, farming equipment, seeds, animal feed, etc;

20. ITC’se-Choupal : e-Choupal isan initiative of ITC Limited, aconglomerate in India, to
link directly with rural farmers via the Internet for procurement of agricultural and aqua culture
products like soybeans, wheat, coffee, and prawns. e-Choupal tackles the challenges posed by
Indian agriculture, characterized by fragmented farms, weak infrastructure and the involvement
of intermediaries. The program installs computers with internet access in rural areas of Indiato

offer farmers up-to-date marketing and agricultural information.
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21. Each ITC Limited kiosk with internetaccess is run by a sanchalak - atrained farmer. The
computer is housed in the sanchalak’s house and is linked to the Internet via phone lines or by a
VAST connection. Each installation serves an average of 600 farmers in the surrounding ten
villages within about a 5 km radius. The sanchalak bears some operating cost but in return earns
aservice fee for the e- transactions done through his e- Choupal. The warehouse hub is managed
by the same traditional middle-men, now called samyojaks, but with no exploitative power due
to the reorganization. These middlemen make up for the lack of infrastructure and fulfill critical
jobs like cash disbursement, quantity aggregation and transportation. There are 6,500 e-Choupals
in operation in 40,000 villages in 10 states, benefiting around 4 million farmers.

22. Godrej Agrovet Ltd : has initiated its rural retail business through Godrej Aadhar. These
outlets offer rural households, the basic food, grocery, apparel, footwear, furniture, kitchen ware
and home appliances, value added services and pharmacy and so on.

23. TVS mopeds created functional value in tune with the “all purpose’ vehicle culture existing
in several parts of the non-metro areas.

Development of Indian Rural Markets

1. The rural market consist 70 percent population, twice as entire market of USA and would
become bigger than total consumer market in countries like South Korea, and Canada in another
20 years. Marketing is the pivot of economic development in rural areas. It is a vital component
in income and employment generation in farm and non-farm sectors. Rural marketing in India is
often perceived as agricultural marketing and not more. However, rural marketing determines the
carrying out of business activities bringing in the flow of goods from urban sectors to the rural
regions of the country as well as the marketing of various products manufactured by the agricultural/
non-agricultural workers from rural to urban areas. With over 1.2 billion people in India, a majority
of whom stay in the rural areas it just goes to show the potential the rural market possesses and
the need for marketing to rural folk. In the rural areas, due to little or no western influence, way
of life there is a very traditional. Itis a simple life that the ‘am-aadmi’or the common man leads.

They are very careful about where they spend their money and use it wisely. They are generally
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very content and satisfied with what they have. The markets in India have been fully developed
since ancient times.

2. Inrecent years, rural markets have acquired significance in countries like Chinaand India,
as the overall growth of the economy has resulted into substantial increase in the purchasing
power of rural communities. Broadly rural marketing now incorporates not only the marketing of
agricultural products, but it also takes into consideration the rural industries products and services
provided to the rural people of several kinds.

3. The trade channels for different types of commaodities available in rural areas private,
cooperatives, processors, regulated markets and state agencies. In no sense, a social cluster or
village economy as a whole can be developed without effective and efficient rural marketing.

4. Many companies have taken initiatives to reach the rural areas. Like Hariyali Kisaan Bazaar,
was set up by DCM Shriram Consolidated Ltd. to facilitate sale of agri-inputs such as fertilizers,
pesticides, farming equipment, seeds, animal feed, etc; ITC’s internet-enabled rural interface to
help sale of agri outputs, e- Chou pal, is presently operational in 6 states and there are more than
5200 kiosks; HUL’s Project Shakthi - Through the state governments and NGOs involved in
microfinance, women entrepreneurs in villages are identified to act as local distribution and sales
point for HUL products; Triveni kushali Bazaar, a rural agri-inputs store run by Thriveni
Engineering Industries Ltd. in the sugarcane belt of U.P., is also used to sell cementand FMCG
products; Godrej Agrovet Ltd., is another company, which has initiated its rural retail business
through Godrej Aadhar. These outlets offer rural households, the basic food, grocery, apparel,
footwear, furniture, kitchen ware, and home appliances, value added services and pharmacy and
soon.

Rural consumers are fundamentally different from urban counter parts. The lower levels
of literacy and limited exposure to product and services are well-known, but there are also
differences in occupation options, with a direct impact on income levels and income flows, and a

high level of inter-dependency affecting the dynamics of rural community behavior.
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Suggestions for Sustaining Rural Markets

1. Awareness : This is about shaping the future. Creating awareness means utilizing the
targeted, unconventional media including ambient media. For generating awareness, events like
fair and festivals, Haats, etc., are used on occasions for brand communication. Innovative media
used by personal wash like Lux and Lifebuoy and fabric wash items like Rin and Wheel. Idea
was to advertise not only at the point of purchase but also at the time of consumption. Hindustan
Lever relies heavily on its own company organized media. These are promotional events organized
by stockists. Godrej Consumer Products, which is trying to push its soap brands into the interior
areas, uses radio to reach the local people in their language. Coca-Cola uses a combination of
TV, cinema and radio to reach 53.6 per cent of rural households. Since price is a key issue in the
rural areas, Coca-Cola advertising stressed its ‘magical’ price point of Rs 5 per bottle in all
media.

2. Acclimatize : The term acclimatize is reserved for changes occurring in response to an
artificial or controlled situation, such as changes in temperature imposed in an experimental
manipulation that is “gradual adjustment”.

3. Accessibility : Accessibility refers to the “degree to which a product, device, service, or
environment is available to as many people as possible. Market access for goods is the means
conditions, tariff and Non- tariff measures (NTMs), set by the countries for the entry of specific
goods into their markets. In the WTO, tariff commitments for goods are agreed upon and set out
in each member’s schedules of concessions on goods.

4. Accountability : Manufacturers and service providers should feel responsibility for the
quality price, durability etc. Itis “being responsible for getting something done”.

5. Availability : the product to people. India’s 627,000 villages are spread over 3.2 million
sg km; 700 million Indians live in rural areas and finding them is not easy. Over the years, India’s
largest MNC, Hindustan Lever, a subsidiary of Unilever, has built a strong distribution system,

which helps its brands to reach the interiors of the rural market. Coca-Cola, which considers
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rural India as a future growth driver, has evolved a hub and spoke distribution model to reach the
villages.

6. Acceptability : There is aneed to offer products that suit the rural market. Coca-Cola
provides low-cost ice-boxes - a tin box for new outlets and thermocol box for seasonal outlets.
The insurance companies that have tailor-made products for the rural market have performed
well. HDFC Standard LIFE topped private insurers by selling policies worth Rs 3.5 crore in
total premia. The company tied up with non-governmental organizations and offered reasonably
priced policies in the nature of group insurance covers.

7. Affordability : Most of the rural people will have irregular incomes hence products need
should be affordable by the rural consumer. Some companies have addressed the affordability
problem by introducing small unit packs. Hindustan Lever, among the first MNCs to realise the
potential of India’s rural market, launched a variant of its largest selling soap brand, Lifebuoy at
Rs 2 for 50 gm, The move is mainly targeted at the rural market. Coca-Cola has addressed the
affordability issue by introducing the returnable 200-ml glass bottle priced at Rs 5. The initiative
has paid off: Eighty per cent of new drinkers now come from the rural markets.

8. Actionability : Based on the interests and tastes of the customers adopting changes is
actionability. Quickly adapt to the new experience-driven business era, by making the right
investments to improve worker and customer experiences.

1. Ensure business outcomes are not lost in the deployment of chosen technology

2. Deliver a consumer-grade experience - which is critical in enabling outcomes &

delivering results.
Conclusion
The Rural market has a greater prospect for the marketers and there are many
opportunities available for them in rural markets. The conception of rural marketing in India is still
in the initial stage and has a multitude of challenges including the dynamics of rural markets and
strategies to deliver and satisfy the rural consumers. Rural market like any other economy has

untapped potential. It can be said that the future is very promising for those who can understand
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the dynamics of rural markets and exploit them to their best advantage. The rural market is very
large in comparison to the urban market as well as it is more challenging market environment.
The consumer wants those products which are long lasting, good, easy to use and cheaper. Thus,
looking at the challenges and the opportunities, which rural markets offer to the marketers, it can
be said that the future is very promising for those who can understand the dynamics of rural
markets and exploit them to their best advantage. Successful rural marketing calls for a review of
the rural marketing environment, developing proper understanding of the nature and profile of
rural consumers, designing the right products to appeal to them, and adopting suitable media as
well as appropriate strategies for communication and distribution. It is generally believed that
markets are created, not found. This is especially true in case of the rural market of India. Itis a

market for the truly creative marketer.

Southern Economist
1 May, 2017

(YYYY)
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In the name of cattle protection

The Centre’s notification restricting cattle slaughter reeks of political
expediency and will only serve to hurt rural economies that are already
reeling under the impact of agricultural failure.
T.K. Rajalakshmi

On May 23, less than two months after the lynching of Pehlu Khan, a dairy farmer from Haryana,
onApril 1, the Union Ministry for Environment, Forest and Climate Change notified the Prevention
of Cruelty to Animals (Regulation of Livestock Market) Rules, 2017, under the parent Act, the
Prevention of Cruelty to Animals Act, 1960, which effectively banned the sale of cattle in animal
markets for purposes other an agricultural ones. In short, the rules have laid an all-encompassing
ban on the sale of animals, especially all bovine species including the buffalo, for the purpose of
slaughter at animal fairs.

Pehlu Khan, it may be recalled, was returning from a cattle fair organised by the Jaipur
municipal authorities when he was waylaid on the national highway in Alwar and lynched by self-
styled cow vigilantes on suspicion of taking the cows for the purpose of slaughter. Responding to
a petition challenging the Central government notification on the grounds that it violated the federal
structure, ran contrary to the parent legislation (which was silent on slaughter for food purposes),
and was related to food habits and should, hence, have been approved by Parliament, the Madurai
Bench of the Madras High Court granted a four-week stay and gave the Centre a month to file
its response.

The new rules evoked wide- spread opprobrium and outrage. While trade associations like
the All India Meat and Livestock Exporters Association and other bodies trading in meat and
leather protested against the notification, the Left Democratic Front government in Kerala became
the first State government to publicly criticise the notification. West Bengal Chief Minister Mamata
Banerjee, who followed suit, added that vigil would be stepped up in border areas to check

cattle smuggling. Kerala Chief Minister Pinaryi Vijayan declared his intention to defy the
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notification, stating that the government would also legally challenge it. Meanwhile, there was
uneasiness within the Bharatiya Janata Party (BJP) too. A prominent BJP leader in Meghalaya
quit the party owing to his disagreement with the politics of beef pursued by it.

The Communist Party of India (Marxist) called the notification an encroachment on the rights
of States and “an atrocious attempt by the Modi government to give legal cover for its wholly
communal and divisive agenda to impose a diet code on the country”.lt would “destroy the
livelihood of crores of farmers involved in animal husbandry, eliminate traditional cattle fairs,
[and] put an unfair burden on farmers to care for useless cattle. This further burdens the farmers
who are increasingly resorting to distress suicides because of escalating input costs. It will also
impact on the leather industry and the meat export industry, affecting the livelihood of lakhs of
people,” said the CPI(M).

All Left and other opposition parties spoke out against the notification in similarly strong
terms. Peasant farmer organisations like the All India Kisan Sabha vowed to take the protest to
the streets as they had done after the lynching of Pehlu Khan.

Students came out in defiance in some southern States, organising beef fests, which evoked
violent reactions from those seeking a nation- wide ban on cow slaughter. Astudent in lI'T Madras
was severely beaten up on the campus. He almost lost an eye in the process for participating in
a beef fest.

On the face of it, the notification seems harmless enough and well-intended, aimed at the
prevention of cruelty to animals. It appears compassionate enough, detailing the various ways
pain was inflicted on animals. The rules call for the setting up of new structures like Animal
Market Committees (AMCs) and District Animal Marketing Committees. They explicitly state
that any person convicted under the Prevention of Cruelty to Animals Act or any cattle preservation
law made by a State government shall be prohibited from being a member of any such committee
and shall not be allowed to take part in the regulation of the animal market. Similarly, such

persons shall be prevented from being members of the market committees set up for the
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management of animal markets. All animal markets would henceforth have to register themselves
with the District Animal Market Monitoring Committee.
REAL INTENT EXPOSED

Itis the latter half of the notification that reveals the underlying political intent. Astudy of
the rules reveals that they have been designed not so much with the intent of preventing cruelty to
animals as with the intent of harassing people involved in the meat trade and, by implication,
members of the Muslim community, who dominate the meat and leather sectors. The new rules
are bound to have far-reaching and wide-ranging effects on the meat, leather, livestock and dairy
industries, apart from causing severe damage to the already fragile rural economy and the rural
populace. Sections 22 and 8 of the rules betray the real intent of the notification. Section 22, for
instance, expressly places restrictions on and calls for strict monitoring of all cattle sales and
purchases, thereby effectively prohibiting the sale of cattle (all bovine species, including the buffalo)
for slaughter at animal markets. It says: “No person shall bring a cattle to an animal market unless
upon arrival, he has furnished a written declaration signed by the owner or his authorised agent
where details of the name, address, photo identity of the owner with details of identification of
the cattle would be stated.” The declaration would also have to state that ““the cattle has not been
brought for slaughter”.

In situations where the animal has already been sold and brought to the market, the
AMC, before the animal’s removal from the market, would secure an undertaking that the animals
were bought for agricultural purposes and not for slaughter. The AMC would keep a record of
the name and address of the purchaser, verify that “the person is an agriculturist by seeing the
relevant revenue document”, and shall secure a declaration from the purchaser that “he shall not
sell the animal up to six months from the date of purchase and abide by the rules” and that he shall
not sell the animal for purposes of slaughter, follow the State cattle protection laws, not sacrifice
the animal for any religious purpose (here, the definition of animal has been kept ambivalent while

all other sub- clauses in Clause 22 pertain to cattle and other bovine species), and shall not sell
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the cattle to a person outside the State without permission as per the State cattle protection or
preservation laws. Five copies of the proof of sale of an animal prior to its removal from the
animal market have to be provided, with one copy each to the buyer, the seller, the tehsil office
of the purchaser, the veterinary officer and the AMC. Further, the Prevention of Cruelty to
Animals (Care and Maintenance of Case Property Animals) Rules, 2017, specify that “the
infirmary, pinjrapole, SPCA, Animal Welfare Organisation, Gaushala”, shall, prior to giving up
any animal for adoption, in the case of the cattle (cattle have been singled out) “take an undertaking
in the form of an affidavit that the animals are adopted for agricultural purposes and not for
slaughter”. Similar undertakings are also required for draught and pack animals. The SPCA, the
gaushala or the Animal Welfare Board shall, from time to time, inspect the animal and if they find
that the care is not as per the standards laid in the Act, they could take possession of the animal.
Section 8 of the rules specify that additional precautions must be taken regarding animal markets
in border areas, and stipulate that no animal market be organised within 25 kilometres of a State
border and 50 km of an international border.

The rules also give widespread powers to inspectors to cancel the registration of an
animal market if there is reason to believe that animals are treated there cruelly. However, while
a lot of clauses are devoted to preventing cruelty, there are some sections that evoke curiosity
about the compassionate content of the notification.

For instance, there is a clause that calls upon the member secretary to ensure that adequate
provision (not specified) is made to prevent animals from escaping from the market. “Bulls may
be kept together in an undivided pen if they are well secured by the head or the neck,” it says.

While the rules list protective and welfare clauses for several animals, including provisions
for “lighting, bedding, covered accommaodation and wholesome food”, the definition of cattle in
the rules are wide and all-encompassing, including “all bovine species, including buffaloes, the
slaughter of which is not prohibited unlike cows. It may be recalled that at least four States and

one Union Territory have no laws banning cow slaughter-Arunachal Pradesh, from where Minister
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of State for Home Affairs Kiran Rijiju hails; Meghalaya; Mizoram; and Nagaland, along with the
Union Territory of Lakshadweep.

The draft rules were apparently placed in the public domain in January 2017 and the final
notification was but a natural corollary of a process initiated months ago-that is, a process of
firming up the rules for the sale and purchase of livestock in animal markets in the country. The
other reasons why the notification was necessitated were some observations made by the Supreme
Court on the prevention of cruelty to animals as well as the observations of a Parliamentary
Committee on the same subject. The real reasons, however, were not lost on anyone as the
focus of the notification was on the cow and the bovine species in general. The “politics around
the cow’” had been revived.

On April 29, Rashtriya Swayamsewak Sangh chief Mohan Bhagwat reiterated his call
for a national ban on cow slaughter while simultaneously uttering homilies regarding restraining
cow vigilantism. Curiously, on May 30, a judge of the Rajasthan High Court declared that the
cow should be made the national animal, apart from makinag problematic and unscientific assertions
about the peacock and the peahen.

It was a coincidence that 54 year-old Pehlu Khan was from Haryana, where a BJP
government rules, and was lynched in Rajasthan, which is also ruled by the BJP and where
strong cow protection laws exist. Neither government paid his family a rupee as compensation
for his murder at the hands of cow vigilantes. The All India Kisan Sabha collected Rs.141akh
and gave it to Pehlu Khan’s family and two young men who escaped that fateful day.

Ina country having the largest livestock population in the world with the bovine species
accounting for the bulk of the livestock, where crores of people depend on livestock products
such as dairy farming and meat, and which has lakhs of Pehlu Khans earning an honest livelihood
from livestock rearing and dairy products, the Central government’s notification seems to be

nothing but a product of political expediency.
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With farmers and peasants already reeling under agricultural failure, the notification ,will likely
hurt them further. According to Indiaspend, a data journalism website, 84 per cent of the States
and Union Territories already have cow protection and prevention of cow slaughter laws, with
some of them providing for stringent punishment extending to life imprisonment as in the case of
Guijarat. That being the case, the paranoia over cattle slaughter and the rush to frame these new

rules remain inexplicable.

Frontline,
23 June, 2017.
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The Well-Oiled Coco Comeback

Shadowed by new oil fads and bad publicity in the past,
coconut oil makes a dashing re-entry

Stuti Agarwal

Startled from his dream of a holiday in the depths of the Monteve rade forest in Costa
Rica, Miraan Punjabi drags himself out of bed. It’s 6:30 a.m. and he’s ready to pump-prime his
day with his morning dose of energy-his make of the ‘Bulletproof’ coffee: ‘grass-fed unsalted
butter’ quickly blended into his dark roast coffee brew, with a dash of vanilla. And wait. Adollop
of coconut oil. Bulletproof, aka Ketoproof, coffee is Punjabi’s new power drink. All of Silicon
Valley, where this energy booster was formulated, swears by it: the Medium Chain Triglyceride
(MCT) inthe coconut oil, or brain octane oil that is alternatively used, is the secret ingredient that
kick-starts the day for countless techies.

His morning cup ingested (he takes two a day), Punjabi is ready for what the day has in
store. Today, his dog, who seems to have a bit of an ear infection, needs tending. Two drops of
coconut oil in both ears, and she is good to go. The MCT in the oil has great antimicrobial

properties too.

He then quickly instructs the cook for the lunch preparation-again, all done in a whole of
ateaspoon of coconut oil. If itisn’t already evident, Punjabi is a strong believer in the therapeutic

and rejuvenating powers of coconut oil. “Virgin coconut oil,” he corrects.

The humble coconut oil, just “parachute’ for most of us here, widely demonised because
of its high content of saturated fat, has made a comeback, and is being widely consumed by
health seekers the world over. The growth graph has been steep because the West is playing
catch-up with Asian countries, which are also working on the oil’s renewed respectability. In

2016, US food retailer Whole Foods called it the current “sweetheart of culinary, beauty, sports,
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and nutrition circles.” 2016 data from SPINS, the Chicago-based consumer advisory on all
things organic, showed US coconut oil sales at $239 million in 2015, up 30 per cent from 2014.
The UK coconut market has doubled each year for the last three years. 1t’s been a bit slow in
catching up in India as years of bad press is not easily erased, but recently demand is soaring in
our country too. “The last two years have seen an increase in over 60 per cent in the demand for
virgin oil,” says Nilesh Saluke, business development manager at Sattvic Foods. “Consumers
today are ata whole new level of being health conscious and their choices will only become more
selective with time. The discerning customer is here to stay and products like organic virgincoconut
oil provide a promise of purity and quality with a host of health benefits,” says Tej Katpitia, CEO

of Sri Sri Tattva, which has also come out with their line of organic virgin coconut oil.

Nutritionist and naturopathic physician Bruce Fife, who is credited with the coconut
consumption boom in the US, writes in his book The Coconut Oil Miracle, “Coconut oil has
been linked to benefits for heart function, detoxification, disinfection, weight loss, and much
more.” What gives coconut oil these unique properties are the fat molecules in it, called Medium
Chain Fatty Acids (MCFAs). MCFAs display potential antimicrobial properties, and are capable
of killing a variety of disease-causing bacteria, viruses and fungi. They are known to fight infections,
dental cavities, pneumonia, ringworm, influenza, measles, herpes, hepatitis C, and even, according
to some accounts by Fife HIV. “l recommend it to every patient of mine,” says nutritionist Ishi

Khosla. They can cook init, or just take a shot of the recommended dosage,” she adds.

Mukesh Verma swears by coconut oil for any allergy he has. He had allergy from certain
threads, until the doctor recommended a rub of coconut oil on the affected area. He says coconut
oil even helped cure his wife’s vaginal infection, after many other medicines failed. Roshni Behal
uses it as dental care. “My dentist recommended coconut oil rinse since | am prone to cavities.”
It turned out to be a teeth whitener as well. “I had been searching for activated charcoal for a
long time, and then | chanced upon coconut oil pulling for whiter teeth,” says Behal. A two minute

mouthwash with coconut oil every night does it for her. Others gargle with it the first thing in the
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morning. In our polluted cities, this gives a solid shield to protect our respiratory tract. But the
most popular benefits of coconut oil are for weight watchers, in its ability to boost metabolism.
Increased metabolism ensures more calories burnt. “It helps with better digestion, constipation,
and stomach functions. It has helped many of my patients who suffer from thyroid manage their
weight better,” says Khosla. It is being recommended by many as a tool to treat obesity and

weight management.

Coconut oil performs wonders not just on the body, but on the mind as well: itis considered
a superfuel for the brain, with notable beneficial effect on conditions like Alzheimer’s and
Parkinson’s. In one such believe-it-or-not stories, Fife mentions a case in which a man develops
dementia after suffering from a fungal infection that migrated into his brain. “His doctors said the
damage was permanent. But his wife refused to accept it, and after research began adding
coconutoil in his food,” he says. From being able to communicate only in incoherent babbling,
the patient went to speaking clear sentences, and was eventually certified dementia-free by the

doctors.

And, of course, the virtues of coconut oil in skincare are sufficiently well advertised. “As
Indians, we have always had our mothers and grandmothers sit us down for a hot coconut oil
massage,” says Anshika Garg. She still uses it as a moisturiser and as hair conditioner. Shreya
Chettri uses it as a make-up remover. “With Korean skincare formulations catching up, we’ve
realised the importance of an oil-based cleanser, but | found them all so expensive - until | found

my own kind: good old coconut oil,” exclaims Chettri.

But if it’s the best thing since sliced bread, as its proponents make it seem, why did
coconut oil get such a bad name and go off the market? Khosla blames it all on industry agenda.
“Refined oils, with their trans fat and cholesterol-free properties, pushed these oils out,” she
says. “Itis the politics of food. All oils used in the traditional Indian households are good, and

must be consumed,” says Lashika Bajaj, a nutritionist at Fortis Hospital. “But it is only half
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information because the research done was only on hydrogenated coconut oil and its ill-effects,

and itis virgin coconut oil that is pure gold.”

And it is this virgin coconut oil that has made the comeback. “Scientists have always
been aware of the ill-effects of refined oils,” says Khosla. What has helped the popularity of
coconut oil recently is the organic revolution that has ensured easy access to virgin coconut oil,
the heightened hype to be healthy, and the Internet. All of this has helped bring back to life other’
daadi ke nuskhe’, like turmeric in milk: what else are turmeric lattes, shots of bitter gourd, aloe

vera, amla, jamun or morning doses of tulsi, neem and nuts.

Getting healthy the all-organic way is surely in. “Medicines may be inevitable sometimes,
but the concept of prevention with natural ingredients is catching up,” says Saluke, who is adding
more inventory to the Sattvic Foods website. He has recently added coconut flour and coconut
sugar on demand. And while there are still skeptics of coconut oil who believe its hype as a
wonder fat has is overrated, given the speed with which coconut oil products are flying off the
shelves, it’s clear the revolution has acquired a critical mass of adherents and is here to stay. So

drink it, cook it, apply it and let the virgin revolution work its wonder on you.

Outlook,
27 June, 2017.
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Book RevIEwW

A bruised history
(A review of the book ‘Defeat is an Orphan : How Pakistan Lost the Great
South Asian War’ by Myra Macdonald)

Besides being an indictment of Pakistan,
the book lays bare the severe setback India faced
because of the failure of its intelligence agencies.

Shujaat Bukhari

Myra Macdonald’s Defeat is is an Orphan: How Pakistan Lost the Great South
Asian War is a rare account focussing primarily on some of the critical events that have shaped
the current hostility between Indiaand Pakistan. Using her reporting skills and hands-on experience
in covering the region, the author has detailed the events with precision, providing a perspective
on why the two bitter neighbours could not reach a point where they could live in peace.

The book is a censure for Pakistan and has a clear line of “sympathy” for India since all
the important events that shook India, from the hijack of the Indian Airlines flight from Katmandu
to Kandahar in 1999 to the terrorist atacks on Parliament House in 2001 and the Pathankot Air
Force base in January 2016, have been executed by “Pakistan proxies” with the tacit support of
some of the organs of the establishment in Islamabad.

The book is essentially a work of argumentation that pans out from 1998 to 2015. The
intricate details the author has gathered through interviews with various people make it an account
that holds the reader’s interest. For example, the author’s interviews with those who survived the
hijacking of 1C-814 to Kandahar and those who handled the crisis bring out the chinks in
policymaking of the Government of India.

The Kandahar crisis was resolved at a “huge cost”, for India was forced to release three
top militant leaders, Masood Azhar, Sheikh Omar Ahmed Saeed and Mushtaq Zargar, the head
of pro-Pakistan al-Umar Mujahideen. Azhar later founded the Jaish-e- Muhammad, a potent
militant group that was involved in the attack on Parliament House. The terrorists swapped for
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hostages proved to be valuable for those who “channelised” these “assets” in making India
uncomfortable.

Among the turning points in the bruised history of the relations between India and Pakistan,
the author has discussed the Kargil war of 1999, detailing how General Pervez M usharraf, who
was its architect, turned a peacenik laying the framework for the “’bonhomie” years of 2003 to
2007, although she intriguingly titles the chapter “Noble Lie”.

A brief chapter on the history of Kashmir adds to the context since it is this that has kept the
two countries in war mode. The author strikes a balance in the chapter dealing with the 2001
terror attack and how Afzal Guru, a Kashmiri, was sent to the gallows. The perspectives in
Kashmir onthe case in terms of the “flaws” in the investigation and the way ““justice” was delivered
is brought out well.

“His death failed to dispel persistent doubts about irregularities in the case. Gaps in information
about exactly what service he was providing to Indian security forces added to the murkiness.
The gaps could have been due to the need to maintain security or a desire to cover up for
incompetence or negligence, but nonetheless [they] went unexplained,” she writes. The build-up
after the attack and how it made the international community restless is dealt with in detail.

Although itis difficult to dispute that the situation in the subcontinent and the relations between
New Delhi and Islamabad took a turn for the worse after the mid 1990s, it cannot be denied that
the hostility stems from Partition, and the way it has played out since Independence in 1947 has
contributed enormously to the current crisis. The non-resolution of the Jammu and Kashmir
dispute and New Delhi’s perceived betrayal coupled with intransigence has played an important
role in keeping the festering wound alive, thus keeping the space for non-state actors in tact.

Myra MacDonald explains how the nuclear capability of Pakistan in 1998 brought it on a par
with its bigger neighbour. The author underlines the fact that the United States did not act although
it was aware that Pakistan, its partner in the global war on terror, was part of the terror machinery
against India. At the same time, she shows how extremism turned its face on Pakistan and

pushed it into unprecedented crisis, which is yet to show any significant let-up.
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The author believes that Pakistan’s ideological blindness and short- sighted strategies led
to it “fighting a war it did not itself understand” and helping inflict the current scourge of Islamist
terrorism on the wider world and on itself.

The book is a fascinating read although its pro-India slant is obvious.

Myra MacDonald makes it clear by saying: “India had no need to win a war against
Pakistan-Pakistan was doing enough damage to itself to lose the competition with its bigger
neighbour it had once hoped to win.”

Besides being an indictment of Pakistan, the book also lays bare the severe setbacks
India has faced because of the failure of the intelligence agencies, both in the Research and
Analysis Wing and in the Intelligence Bureau.

She has cited examples: “When Pakistan tried to trigger a revolt in the [Kashmir] Valley
in 1965 by infiltrating its own men, it was unable to drum up enough local support and failed ....
To assert its authority on its side, India made a succession of deals with Sheikh Abdullah, and
later with his son Farooq Abdullah, giving power to their National Conference party in exchange
for co- operation with Delhi. Kashmir became *“a constituent unit of the Union of India and the
autonomy promised by Article 370 [of the Indian Constitution in 1952] was gradually watered
down. The National Conference came to be seen as Delhi’s representative in Kashmir rather
than Kashmir’s representative in Delhi. Then when an alliance of secular and Islamist parties
banded together in the Muslim United Front (MUF) to challenge the party in 1987 State elections,
the polls were widely seen as rigged in favour of the National Conference. After that, rumbling
discontent slowly gathered steam until it became a full-blown separatist revolt [by 1989]. With
no hope of having their grievances addressed through the democratic process, young men crossed
the LoC to seek military training from Pakistan.”

This is a serious indictment of the agencies and New Delhi for the way in which they

influenced the democratic exercise. About the nuclear tests, she writes: “In 1983, Pakistan

carried out a “cold test’-exploding nuclear-capable weapon without the fissionable core. It
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followed up with about two dozen cold tests over a number of years. By 1986 or 1987,
Pakistan is believed to have weaponised its nuclear programme.”.

Myra MacDonald also takes a dig at them vis a vis the Kargil operation, which became
amajor embarrassment for India. Similarly, she makes an interesting point vis a vis Masood
Azhar and the determination of those who wanted to see him free.

The author writes: “After two attempts to free [Masood] Azhar (who was arrested in
Kashmir in February 1994)-the kidnapping of Westerners in Delhi and Kashmir (in October
1994 and July 1995 respectively)-failed.... In June 1999, another (third) attempt was made to
free him by digging a tunnel into the high-security jail where he was held.” They succeeded in the
fourth attempt. In other words, it meant that if that too had failed, they would have made another
attempt; the agencies were caught napping.

Banking on her experience as a journalist in South Asia and her determination to further
explore the territory, Myra MacDonald has chronicled the important dates in the history of bilateral
relations between the two countries in a fascinating manner. Although there are some lapses,
which are not unlikely with any such account detailing the most complex relations in the world of

diplomacy, the book has placed some critical happenings in perspective.

Frontline,
23 June, 2017.
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RESUME OF BUSINESS TRANSACTED DURING THE 10" SESSION OF THE
FOURTH CHHATTISGARH LEGISLATIVE ASSEMBLY

The Session commenced from 15" November, 2016 and concluded on 21%*November,
2016. During this period the House had five sittings in which the House transacted business for

25 hours and 27 minutes.

As per the convention in the Chhattisgarh Legislative Assembly, the first sitting on 15"

November, 2016 opened with the playing of National Song “Vande Mataram.......
Panel of Chairman

In pursuance of rule 9(1) of the Rules of Procedure and Conduct of Business in the
Chhattisgarh Legislative Assembly, the Speaker nominated a Panel of Chairmen
consisting of:

1. Shri Devji Bhai Patel,

2. Shri Satyanarayan Sharma;

3. Shri Santosh Bafna;

4. Shri Shivratan Sharma; and

5. Shri Dhanendra Sahu.
Questions

Out of 830 notices of Questions received, 446 were admitted as Starred and 384 as
Unstarred.55 Starred Questions were answered on the floor of the House.

Petitions

During this Session 68 Notices of Petitions were received; 08 Notices of Petitions were
admitted however no Petition was presented in the House. 60 Notices of Petitions were
disallowed.03 Notices of Petitions lapsed.
Calling Attention

The procedural device of ‘Calling Attention’ to raise issues of urgent public importance
was made use of by the Members. During this Session 218 (Two hundred and Eighteen) Notices
of Calling Attention were received. 63 (Sixty Three) Notices were admitted and 43 (Forty Three)
notices were sent to the Ministers of respective Departments. Replies of rest admitted Notices
were sent direct to Member concerned.

43



Financial Business

On 16" November, 2016 Second Supplementary Grants for the financial year 2016-
2017 were presented in the House by Dr.Raman Singh, Chief Minister and also Finance Minister.
Entire Second Supplementary Grants for the financial year 2016-2017 were passed in a
consolidated form by the House on 17th November, 2016 and thereafter the Chhattisgarh
Appropriation (No-4) Bill, 2016 was introduced, considered and passed.

Earlier, General discussion on the Second Supplementary Grants for the financial year
2016-2017 was held. The Appropriation (No.-4) Bill,2016 (Rs.2800,69,99,900 - Two
Thousand Eight Hundred Crore, Sixty Nine Lacs, Ninty Nine Thousand, Nine Hundred Rupees)
was passed by the House on 17th November, 2016.

Reports and Papers laid on the Table

08 Reports were presented and 06 papers including Notification, Ordinances, Accounts
of Government Companies and undertakings, 11 Reports of various House Committies of
Chhattisgarh Legislative Assembly and Chhattisgarh Fiscal Responsibility and Budget
Management year 2016- 2017 were laid on the Table of the House.

Private Members Business

The Private Members business was scheduled for Friday 18" November, 2016. Out of
the 14 notices of Resolutions received, 03 notices were admitted, 02 notices were discussed and

withheld, 01 notice was discussed and after voting was passed by the House.

Question of Breach of Privilege

During the Session Three notices of Question of Breach of Privilege were received and

all the three notices were however rejected by the Chair.

Adjournment Motion

Even though 166 notices of Adjournment Motions were received, 100 notices of

Adjournment Motions were rejected, On 30 notices of Adjournment motion (on same subject)
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the Speaker rejected the same after concerned Minister’s reply, 36 notices of Adjournment

Motion were converted of Calling Attention notices.

On the 21%' November, 2016 at the conclusion of the business of the session,” the
Hon’ble Speaker made a Valedictory speech before adjourning the House sine-die. In His
Valedictory address, Hon’ble Speaker thanked the Leader of the House, the Hon’ble Leader of
Opposition, the Hon’ble Parliamentary Affair’s Minister, the Hon’ble Members of the Cabinet
and Members of House for extending their co-operation in ensuring smooth transaction of
Legislative and other business of the House. The Principal Secretary, the officers and staff of the
Assembly Secretariat as well as representatives to the Print and Electronic Media covering the
proceedings of the House also found mention in the Speech of the Hon’ble Speaker for their

constructive participation during the session period.

On the last day of the session Hon’ble Speaker expressed gratitude to Leader of the
House, Leader of the Opposition, Members and one and all for their co-operation in conducting
the business of the House and then adjourned the House sine-die on 21 November, 2016.
The Governor subsequently prorogued the House with effect from

23" November, 2016.
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