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7. ssat{Im-̂ n-\m≥kv s{]mssh-U¿ AYhm F≥_n-F v̂kn (NBFC):

]c-º-cm-KX _m¶nMv tkh-\-ßƒ {]m]vX-a-√m-Ø-h¿°v kmº-ØnI

klmbw e`y-am-°p-I-bmWv ssat{Im-^n-\m≥kns‚ ASn-ÿm\ [¿Ωw.

hmbv]-Iƒ \¬Im≥ _m¶p-Iƒ aSn-°p-Ibpw Iº-\n-bpsS kmº-ØnI

Bh-iy-ßƒ h¿≤n-°p-Ibpw sNøptºmƒ C∂v CØcw kmºØnIklmb

tI{µßsf kao]n°p∂hcpsS FÆw h¿[n®p hcp∂p≠v.

CXpt]msebmWv t\m¨ _m¶nMv ^n\m≥jy¬ tIm¿∏tdj\pIfpw

(F≥_nF v̂kn).  _m¶pIfpsS amXncn \nba \qemameIfn√msX hmbv]Iƒ

\evIp∂ ÿm]\ßfmWv CØcw tIm¿∏tdj\pIƒ.

Ãm¿´∏pIsf klmbn°m≥ Kh¨sa‚ v ]≤XnIƒ

Ãm¿´∏v C¥ybpsS 19 C\ I¿Ω ]≤Xn

1. kzbw km£ys∏SpØ¬  : \nb{¥W]camb _m[yXIƒ

eLqIcn°p∂Xn\mbn Ãm¿´∏pIƒ kzbw km£yw kzoIcn°pw. Cu kzbw

km£yßfmbncn°pw {Km‰phn‰n hnXcWw, sXmgn¬ Icm¿, t{]mhnU‚ v

^≠v, Pe A¥co£ aen\oIcW \nb{¥Ww XpSßnb \nbaßfpambn

_‘s∏´ \S]SnIƒ°p \evIpI.

2. Ãm¿´∏v C¥y l∫v : Ãm¿´∏v ^ut≠j≥ C¥ybpambn _‘s∏Sm≥

GI tI{µw F∂ \nebn¬ Hcp AJnte¥ym l_v cq]oIcn°pw.  CXphgn

kwcw`I¿°v kmºØnI klmbw kw_‘n® hnhcßfpw a‰v AdnhpIfpw

ssIamdm≥ km[n°pw.

3. samss_¬ B∏v hgn cPnkvt{Sj≥ : Ãm¿´∏pIƒ cPnÃ¿ sNøp∂Xn\v

samss_¬ B∏ns‚ amXrIbnepff Hcp Hm¨sse≥ t]m¿´¬

XpSßn°gn™p.

4. t]‰‚ v ]cnc£ : t]‰‚ v At]£Iƒ sNehp Ipd™ coXnbn¬

\evIp∂Xn\v tI{µ Kh¨sa‚ns‚ B`napJyØn¬ Hcp AXnthK∏mX
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kwcw-̀ -IXzw hf¿Øm≥ Ãm¿ -́∏p-Iƒ :

sh√p-hn-fn-Ifpw ̀ mhnbpw

kuc v̀ k\ym¬, tUm.-c-RvPnØv talvØ

Hcp h¿jw C¥ybv°v Bhiyw icm-icn 10 e£w sXmgn -e-

h-k-c -ß-fmWv.  BtKm-f - I-W-°p-Iƒ {]Imcw henb hyh-kmb

kwcw-`-ß-f-√,  adn®v Ãm¿´-∏p-I-fmWv GXp cmPyØpw ]pXnb sXmgn-e-

h-k-c-ßƒ krjvSn-°p-∂-Xv F∂-s{X.  Ãm¿´-∏p-Iƒ ]pXnb I≠p-]n-SpØ

tI{µ-ßƒ IqSn-bm-Wv.  kºZv hyh-ÿ-bn¬ IqSp-X¬ sXmgn-e-h-k-c-ßƒ

krjvSn-°p-∂-Xn-\p-ff hgn-Iq-Sn-bmWv Ah.  {][m-\-a{¥n {io. \tc-{µ-tamZn

\yqU¬ln-bnse hn⁄m≥ `h-\n¬ 2016 P\p-hcn 16 \v Ãm¿ v́ A]v C¥y

kwcw`w HutZym-Kn-I-ambn DZvLm-S\w sNbvXp.  Ãm¿´-∏p-Iƒ°v tbmPn®

Hcp Bhmk hyhÿ krjvSn-®p-sIm≠v ]pXn-b- I-≠p-]n-Sp-Ø-ß-sfbpw

hyh-km-b-ß-sfbpw hf¿ØpI F∂XmWv Cu kwcw`Øns‚ e£yw.

sXmgnet\zjIcpsS cmPysa∂-Xn-\p-]-Icw sXmgn¬ krjvSn-°p-∂-h-cpsS

cmPyam°n C¥ysb am‰pI F∂XmWv ]≤XnbpsS Dt±iyw. ‘Ãm¿´∏v C¥y’
cmPyØv hyhkmb kwcw`I¿°nSbn¬ hfsc A\pIqeamb A`n{]mbamWv

krjvSn®ncn°p∂Xv.  BtKmf XeØn¬ G‰hpa[nIw Ãm¿´∏pIƒ

{]h¿Øn°p∂ aq∂masØ cmPyamWv C¥y F∂ hkvXpX ChnSpsØ

hymhkmbnI \nehmcsØ Hcp ]SnIqSn Db¿Ønbn´p≠v.  cmPyØv

\hoIcWØns‚ ^e{]Zamb Hcp kwkvImcw hf¿ØpI F∂Xv

kpZo¿Lhpw kp{][m\hpamb Hcp {]bmWamWv.  Cu \S]Sn

I≠p]nSpØßfpsSbpw Unssk\pIfpsSbpw Ãm¿´∏pIfpsSbpw

Bÿm\am°n C¥ysb am‰m\pff \ΩpsS Kh¨sa‚ns‚

{]Xn⁄m_≤Xsb Bh¿Øn®pd∏n°p∂p.

GXm\pw t]¿ tN¿t∂m Hcp hy‡nam{Xamtbm XpS°Øn¬ apX¬

apS°n \SØp∂ sNdpkwcw`ßfmWv Ãm¿´∏pIƒ.  \nehn¬ Hcp
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hn]Wnbnepw e`ya√mØ DXv∏∂tam tkh\tam Bbncn°pw Cu

Iº\nIƒ \¬IpI.  XßfpsS ]pØ≥ BibØns‚ hnIk\w,

]cntim[\, hn]W\w F∂nhbv°v IqSpX¬ {i≤ sImSp°p∂Xn\m¬ BZy

L´ßfn¬ Ãm¿´∏v Iº\nIfpsS hchns\°mƒ IqSpXembncn°pw

sNehpIƒ.  AXn\m¬ Ah¿°v Ft∏mgpw ]Ww Bhiyambn hcpw.

km[mcW _m¶pIfn¬ \nt∂m hmbv]m kwLßfn¬ \nt∂m e`n°p∂

sNdnb hyhkmb hmbv]Iƒ, k¿°m¿ _m¶pIƒ hgn Kh¨sa‚ v

\¬Ip∂ sNdnb hmbv]Iƒ, kwÿm\ Kh¨sa‚pIƒ, em`clnXambn

{]h¿Øn°p∂ {]ÿm\ßƒ F∂nh hgn e`n°p∂ [\klmbßƒ

F∂nhbmWv CØcw Ãm¿´∏pIsf ]et∏mgpw Xmßn \n¿Øp∂Xv.

Ãm¿´∏pIƒ c≠p Xcap≠v.  AXn¬ H∂matØXv Hcn°epw

hnNmcn°mØ Ghtcbpw A¤pXs∏SpØp∂ kw`hhpamtbm

Bibhpamtbm Bhpw AXns‚ hchv.  ]t£, CØcw Ãm¿´∏pIfpsS

Bibßƒ Is≠Øn hnIkn∏n®v XpSßnsbSp°pI F∂Xv A{X

Ffp∏a√.  F∂m¬ XpSßn°n´nbm¬ AXn\v A{]Xo£nXhpw

AXnibIchpamb hf¿®bmbncn°pw.  ‘]gb ho™v ]pXnb Ip∏nbn¬’
F∂ coXnbnepffXmWv c≠masØ Xcw Ãm¿ v́ A∏pIƒ.  ]gb Bibßsf

]pXnbXpw \qX\hpamb ssienbn¬ BhnjvIcn°pIbmWv Ah¿ sNøpI.

Ãm¿´v A∏pIƒ°v ASpØImeØmbmWv cmPyØv C{Xtbsd

P\{]oXnbp≠mbXv.  Ãm¿´∏pIƒ XpSßpI F∂Xv hfsc {]bmkamWv.

an° cmPyßfnepw hnPbtØ°mƒ IqSpX¬ ]cmPbamWv Cu taJebn¬

CXphscbpff A\p`hw.  Hcp hyhkmb kwcw`I\pw ]cmPbßfpw

Ivtfißfpw CjvSs∏SpIbn√.  Ãm¿´∏n¬ ]cmPbßƒ D≠mhpw.  F∂m¬

]cmPbßƒ kwcw`Is\ F¥p sNøWw F¥p sNøcpXv F∂v ]Tn∏n°pw.

]Ww kzcq]n®v XpSßnb Ãm¿´∏pIƒ°v \nt£]Isc D]tZjvSm°fmbn

IW°m°mw.  F∂m¬ kXyk‘cmb, ap≥hn[nIƒ C√mØ, \√

hyhkmb D]tZjvSm°ƒ hfsc Npcp°amWv.  \√ D]tZjvSmhns\

Is≠ØpI henb _p≤nap´p \nd™ kwKXnbmWv.
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C¥ybnse Ãm¿´∏pIƒ t\cnSp∂ kmºØnI sh√phnfnIƒ

XßfpsS hyhkmb ]cn{iaßƒ Ãm¿´∏v C¥y ]≤XnbpsS Iogn¬

AwKoIcn®Xns‚ t]cn¬ cmPysaºmSpapff `qcn]£w BZy Xeapd

kwcw`Icpw Kh¨sa‚ns‚ \S]SnIsf ]pIgvØp∂ps≠¶nepw, CØcw

kwcw`ßƒ t\cnSp∂ kmºØnI _p≤nap´pIƒ, t]‰‚ v, _u≤nI

kzØhImiw XpSßnb sh√phnfnIƒ Ct∏mgpw Ahtijn°p∂p.

AXpt]mse Xs∂ t]‰‚ v cPnÃ¿ sNøm≥ hcp∂ kpZo¿Lamb

\S]Sn{Iaßƒ, KthjW˛hnIk\ {]h¿Ø\ßƒ t\cnSp∂ AhKW\

XpSßnb {]iv\ßfmWv At\Iw Ãm¿´∏pIƒ hntZi cmPyßfnte°v

t]mIm\pff {][m\ ImcWw.  Kh¨sa‚ns‚ IW°pIƒ {]Imcw 2015

\hw_¿ 1 hsc t]‰‚n\pff 2,46,495 At]£Ifpw t{SUv am¿°n\pff

5,32,682 At]£Ifpw sI´n°nS°pIbmWv.  \nehn¬ cmPysØ 90 iXam\w

Ãm¿´∏pIƒ°papff kmºØnI klmbw hntZicmPyßfn¬ \nt∂m

cmPysØ kmºØnI ÿm]\ßfn¬ \nt∂m BWv e`n®ncn°p∂Xv.

ASpØ \mfn¬ {Km‚ v tXm¨S¨ \SØnb ]T\a\pkcn®v 2015 ¬ CØcw

600 e[nIw Iº\nIƒ°v P.E (Private Equity), VC (Venture Capital) ^≠pIfn¬

\n∂v c≠p iXe£w tUmf¿ [\klmbw e`n®p. as‰mcp ]T\{]Imcw

94 iXam\w ]pXnb hyhkmbßfpw BZy {]h¿Ø\ h¿jØn¬

]cmPbamWv.  kmºØnI _p≤nap´mWv s]mXphmb ImcWw.

Ãm¿´∏pIƒ°v AhcpsS hyhkmbØn\v lnXm\pkcWw aqe[\w

Is≠Øm\pff GXm\pw kmºØnI kwhn[m\ßƒ :

1. {][m\a{¥n ssat{Im bqWn‰v Uhe]vsa‚ v B≥Uv do^n\m≥kv

GP≥kn enan‰Uv (MUDRA) : ]Øp e£w sNdpInS kwcw`ßƒ°v

kmºØnI B\pIqeyßƒ e`yam°pI F∂ e£yhpambn 20000 tImSn

cq]bpsS \n[nbpambn´mWv CXv Bcw`n®Xv.  CXn\mbn _nkn\kv πm≥

ka¿∏n°pIbmWv BZyL´w.  AXv AwKoIcn°s∏´m¬ hmbv] e`n°pw.

At∏mƒ D]t`m‡m°ƒ°v Hcp ap{Z Im¿Uv In´pw.  AXv s{IUn‰v Im¿Up
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t]msebmWv.  AXp]tbmKn®v AkwkvIrX hkvXp°ƒ hmßmw. a‰p

sNehpIƒ hln°mw.  inip, Intjm¿, Xcp¨ (Shishu,Kishore and Tarun)

F∂nßs\ aq∂p hn`mKßfnembn´mWv Cu hmbv] e`n°pI.

2. kz¥ambn ]Ww Is≠ØpI AYhm _q v́kv {Sm∏nMv (Boots trapping) :

Ãm¿´∏pIƒ°v ]Ww Is≠Øm\pff ̂ e{]Zamb am¿KamWnXv, {]tXyIn®v

Hcp hyhkmbw Bcw`n°ptºmƒ.  ImcWw, _nkn\knse apt∂‰ßfpw

hnPbkm[yXIfpw ImWn°msX B¿°pw ]Ww e`n°pI _p≤nap´mWv.

XpS°°m¿°pff ]cnanXnIƒ thsdbpw.

3. {IuUv ^≠nMv : Htc kabw H∂n¬ IqSpX¬ hy‡nIfn¬ \n∂mbn

hmbv] hmßp∂ kwhn[m\amWnXv.  Ãm¿´∏v kw_‘n®pff ]q¿Wamb

_nkn\kv hniZmwißƒ CXn\mbn ka¿∏n°Ww.  hyhkmbØns‚

e£yßƒ, em`ap≠m°m≥ Dt±in°p∂ ]≤XnIƒ, F{XtØmfw

[\klmbw thWw, AXv F¥ns\√mamWv XpSßnb Imcyßƒ

hniZoIcnt°≠n hcpw.  D]tbm‡m°ƒ°v CsX√mw hmbn®v Bibw

CjvSs∏s´¶n¬ ]Ww \evImw.  ]Ww \¬Ip∂h¿ DXv∏∂w ap≥Iq´n

hmßp∂Xmtbm, kw`mh\ \evIp∂Xmtbm Hm¨sse\mbn hmKvZm\klnXw

{]Xn⁄ FSp°Ww.  ]Ww \evIn klmbn°p∂h¿ bYm¿∞Øn¬

hyhkmbsØ hnizkn°p∂hcmWv.  C¥ybn¬ CØcØn¬ [\klmbw

\¬Ip∂hcn¬ NnecmWv C≥UntKm tKm, hnjv_dn, sIt‰m, ^≠vsse≥Uv

XpSßnb ÿm]\ßƒ.

4. G©¬ C≥shÃvsa‚ v (Angel Investment) :

\o°nbncn∏mbn [mcmfw ]Ww ssIhiapffhcpw Db¿∂p hcp∂

Ãm¿´∏v kwcw`ßfn¬ \nt£]w \SØm≥ Xmev∏cyapffhcpamb

hy‡nIfmWv G©¬ C≥shtÃgvkv.  \nt£]w \SØp∂Xn\papºmbn

e`n°p∂ At]£Iƒ kq£a ]cn-tim-[\ \S-Øp-∂-Xn-\mbn Ch¿

]c-kv]c _‘-ap-ff kwL-ß-fm-bn-´mWv {]h¿Øn-°p-∂-Xv.  aqe-[-\-tØm-

sSm∏w thW-sa-¶n¬ Ch¿ hnZKv[ D]-tZ-i-ßfpw \evIpw. KqKnƒ, bmlq,
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Aen-_m_ XpS-ßn-bh Dƒs∏sS \nc-h[n h≥ Iº-\n-Isf Bcw-̀ -L-́ -Øn¬

G©¬ C≥h-Ã¿am-cmWv klm-bn-®n-́ p-f-f-Xv.  Iº-\n-bpsS hf¿®-bpsS BZy-

L-́ -Øn-emWv s]mXpsh CØcw _Z¬ aqe-[\ \nt£]w \S-°p-∂-Xv.  Ch¿

{]Xo-£n-°p∂ Hmlcn 30 iX-am-\-am-Wv.  IqSp-X¬ em`w e`n-°p-sa-¶n¬

henb \nt£-]-ßƒ \S-Øp-∂-Xn\pw Ah¿ Xøm-dm-Wv.

5. sh©z¿ Iym]n -‰¬ (Venture Capital) : h≥ hnPbkm[y-X-bp -ff

Iº-\n-I-fn¬ am{Xw _p≤n-]q¿hw \nt£]w \S-Øp-∂, Cu taJ-e-bn¬ \√

]cn-N-b-ap-ff kmº-ØnI GP≥kn-I-fmWv Ch¿.  Hml-cn-Iƒ hmßn-bmWv

Ch¿ Iº-\n-I-fn¬ \nt£]w \S-Øp-I. Iº\n Bsc-¶nepw Gs‰-Sp-°p∂

]£w Ah¿ Hgn-hm-Ipw. sh©z¿ aqe-[\ \nt£]w \S-Øp-∂-h¿ hnZ-Kvt[m-

]-tZiw \evIp-Ibpw ÿm]\w Gtßm´p t]mIp∂p F∂ Imcy-Øn¬ CSbv°v

]cn-tim-[\ \S-Øp-I-bpw, kpÿn-cXm ho£-W-tØmsS hyh-km-bsØ

hne-bn-cp-Øp-Ibpw sNøp-∂p.

6. _nkn-\kv C¶p-t_-‰-dp-Ifpw BIvkn-e-td-‰-dp-Ifpw (Business Incubators &

Accelerators) : hyh-km-bØns‚ XpS-°-Øn¬ kmº-ØnI klm-b-Øn-\mbn

C¶p-t_-‰-dp-I-sfbpw BIvkne-td-‰-dp-I-sfbpw ]cn-K-Wn-°m-hp-∂-Xm-Wv.

an°-hmdpw F√m {]apJ \K-c-ß-fnepw Cu ]≤-Xn-Iƒ F√m h¿jhpw

Bbn -c -°-W-°n\p Ãm¿´∏v _nkn -\ -kp -Isf klm-bn -°p -∂p -≠v.

Ip™p-ßƒ°v amXm-]n -Xm-°ƒ F∂ t]mse-bmWv Ãm¿´-∏p-Iƒ°v

C¶p-t_-‰-dp -Iƒ.  Ah hyh-km-bsØ ASn-ÿm\ kuI-cy-ß-fpw,

A`b ÿm\hpw ]cn -io -e -\hpw ]c-kv]c _‘-ßfpw e`y -am°n

kwc-£n-°p∂p.  BIvkn-e-td-‰-dp-I-fpsSbpw [¿Ωw Gsd-°psd CXp-

X -s∂-bmWv.  F∂m¬ C¶p -t_-‰dpIƒ hyh-km-b-ßƒ°v \S∂p

t]mIm-\p -ff klm-bhpw ]n¥p-Wbpw ]cn -N-c -Whpw \evIp-tºmƒ

BIvkn-te-d‰-dp-Iƒ Ahsb HmSm\pw hf¿®-bn-te°v IpXn-®p-Nm-Sm\pw

{]m]vX-cm-°p-∂p.
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{IaoIcn®psIm≠ncn°p∂p.  _u≤nI kzØhImiw e`yam°m≥ CXv

klmbIamIpw.

5. ]Xn\mbncw tImSnbpsS kmºØnI k©b \n[n : Db¿∂p hcp∂

Ãm¿´∏pIsf klmbn°m≥ XpS°Øn¬ 2500 tImSnbpsSbpw XpS¿∂v \mep

h¿jtØbv°v 10000 tImSnbpsSbpw kmºØnI k©b\n[n Kh¨sa‚ v

hnIkn∏n°pw.  Cu \n[n cq]oIcn°m≥ sse v̂ C≥jpd≥kv tIm¿∏tdj≥

{][m\ ]¶v hln°pw.  Cu kmºØnI k©b \n[n ssIImcyw sNøm≥

kzImcy hnZKv[cpsS Hcp kanXnsb sXcs™Sp°pw.

6. \mjW¬ s{IUn‰v Kmc‚n {SÃv Iº\n : ASpØ \mep h¿jtØbv°v

Ãm¿´∏pIsf kmºØnIambn klmbn°m≥ {]Xnh¿jw 500 tImSnbpsS

_P‰pambn Kh¨sa‚ v Hcp \mjW¬ s{IUn‰v Kmc‚n {SÃv Iº\n

cq]oIcn°pw.

7. aqe[\ em`Øn\v \nIpXn Cfhv : \nehn¬ sh©z¿ Im∏n‰¬ ̂ ≠pIfn¬

\n∂pff \nt£]ßsf aqe[\ \nIpXnbn¬ \n∂v Hgnhm°nbn´p≠v.  CtX

\bw Xs∂ Ãm¿´∏pIfpsS {]mYanIXe \nt£]ßfpsS ImcyØnepw

\S∏m°pw.

8. aq∂p h¿jtØ°v BZmb \nIpXn Cfhv : aq∂p h¿jtØ°v

Ãm¿´∏pIƒ°v \nIpXn C√.  Cu \bw Ãm¿´∏pIsf `mhnbntebv°pff

hf¿®bpsS ]cnh¿Ø\ L´Øn¬ FØn°pw.

9. h≥ \nt£]ßƒ°v \nIpXn Cfhv : hn]Wn aqeytØ°mƒ Db¿∂

\nt£]ßƒ°v \nIpXn Cfhv \evIpw.

10. bph kwcw`Isc krjvSn°¬ : A©p e£w kvIqfpIfn¬

hnZym¿∞nIƒ°v \hoIcWhpambn _‘s∏´ ]T\ ]≤XnIƒ Bcw`n°pw.

IqSmsX temI \nehmcØnepff C¶pt_‰dpIƒ hnIkn∏n°m\mbn F√m

h¿jhpw C¶pt_‰¿ {Km≥Uv a’cw kwLSn∏n°pw.
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11. AS¬ Cs∂mthj≥ anj≥ : Ignhpff sNdp∏°mscbpw \hoIcW

]≤XnIsfbpw t{]m’mln∏n°p∂Xn\v AS¬ Cs∂mthj≥ anj≥

Bcw`n°pw.

12. C¶pt_‰dpIfpsS ÿm]\w : cmPyØv DS≥ ÿm]n°m≥ Dt±in°p∂

31 C¶pt_‰dpIƒ°pw tZiob ÿm]\ßfnse 31 \hoIcW

tI{µßƒ°pambn s]mXp˛kzImcy taJem ]¶mfnØ amXrI

]cnKW\bnemWv.

13. dntk¿®v ]m¿°pIƒ : C¥y≥ C≥Ãn‰yq v́ Hm v̂ sSIvt\mfPn Imºkv,

C¥y≥ C≥Ãn‰yq v́ Hm v̂ kb≥kv Imºkv F∂nhnSßfn¬ Dƒs∏sS Ggp

]pXnb KthjW ]m¿°pIƒ Bcw`n°m≥ Kh¨sa‚ v Dt±in°p∂p.

Hmtcm∂n\pw 100 tImSnbmWv apX¬ apS°pI.

14. _tbmsSIvt\mfPnbn¬ kwcw`IXzw : cmPyØv A©p _tbmsSIv

¢ÃdpIƒ, 50 ]pXnb _tbm C¶pt_‰dpIƒ, 150 kmt¶XnI hnZym ssIam‰

Hm^okpIƒ, 20 _tbm IWIvSv Hm^okpIƒ F∂nh DS≥ ÿm]n°pw.

15. kvIqfpIfn¬ hnhn[ ]≤XnIƒ : cmPysØ 5 e£w kvIqfpIfn¬

hnZym¿∞nIƒ°mbn \ho\ I≠p]nSpØßfpambn _‘s∏´ ]cn]mSnIƒ

BhnjvIcn°m≥ Kh¨sa‚ v BtemNn°p∂p.

16. \nba klmbw : t]‰‚ v At]£Iƒ, a‰v HutZymKnI tcJIƒ

F∂nhbn¬ \nbaklmbØn\mbn hnZKv[ kwLØns‚ tkh\w

e`yam°pw.

17. CfhpIƒ : samØw aqeyØns‚ 80 iXam\w XpI t]‰‚ v At]£Iƒ

Ab°p∂Xn\p Cfhmbn e`yam°pw.

18. efnXamb \nbaßƒ : Ãm¿´∏pIƒ°mbn s]mXphn]Wnbn¬ \n∂pff

kw`cWw kw_‘n® \nbaßƒ efnXam°nbn´p≠v.
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19. AXnthK _ln¿Ka\w : Hcp Ãm¿´∏v ]cmPbs∏´m¬ AhcpsS {]iv\w

F¥msW∂p I≠p]nSn°m≥ Kh¨sa‚ v klmbn°pw {iaw ho≠pw

]cmPbs∏´m¬ ]pdØp IS°m\pff Ffp∏ hgn Hcp°pIbpw sNøpw.

2016 se BZysØbpw aq∂masØbpw ss{XamkØn\nSbn¬ C¥y≥

Ãm¿´∏pIƒ°v 3.5 iXe£w tUmfdns‚ Gbv©¬ sh©z¿ aqe[\

\nt£]w Is≠Øm≥ km[n®p.  IW°pIƒ {]Imcw 2015 P\phcn apX¬

sk]vXw_¿ hsc 639 CS]mSpIfnembn 7.3 iXe£w tUmf¿ cmPyØv

\nt£]ap≠mbn´p≠v.  Cu h¿jw FÆw 27 iXam\w h¿[n®p. 2014 ¬

samØw 300 sh©z¿˛Gbv©¬ CS]mSpIƒ am{XamWv \S∂Xv.

cmPyØns‚ kmºØnI kwhn[m\Øn¬ a’c£aamb ]pXnb

Du¿÷w sIm≠ph∂ Ãm¿´∏v Iº\nIfmWv C∂p hn]Wnbnse G‰hpw

i‡amb kmºØnI ÿm]\ßƒ.  ImcWw AhbmWv \ΩpsS kºZv

hyhÿbn¬ A[nI i‡nbpw a’c£aXbpw sIm≠ph∂ncn°p∂Xv.

am‰Øn\pff cmkXzcIßfmbn Ah {]h¿Øn°p∂p.  XpS¿

{]XnIcWambncn°pw AXns‚ ^ew.  Hcn°¬ Hcp kwcw`w

ÿm]n°s∏´m¬ AhnsS hyhkmbhXv°cW {]{Inbbv°p

XpS°amhpIbmbn.  CXv kwcw`IXzsØ DtØPn∏n°pIbpw hnhn[

hyhkmb bqWn‰pIƒ Bcw`n°m\p-ff Bhiyw krjvSn°pIbpw sNøpw.

]pXnb bqWn‰pIƒ Bcw`n°p∂tXmsS `mhnbn¬ Hcp taJebpsS Xs∂

hnIk\w kw`hn°pIbpw sNøpw.  kuIcy{]Zhpw Xmßmhp∂Xpamb

tkh\ßfneqsS {]mtZinI Ãm¿´∏pIƒ AhnSpsØ P\PohnXw

A\mbmkhpw kzÿhpam°pw.  AtXmsSm∏w Ah C¥ybpsS kºZv

hyhÿbpsS hf¿®bv°pw hnImkØn\papff {][m\ Du¿÷ambn

h¿Øn°pIbpw sNøpw.  Cu cmPyØv kar≤n krjvSn°m\pff ]≤XnbmWv

Ãm¿´∏v C¥y F∂p \mw hnizkn°p∂p.  aqe[\Øns‚ A`mhw aqew

sNdp∏°mcmb F{Xtbm kwcw`IcpsS kz¥w hyhkmbßfmWv kz]v\ambn

Ahtijn°p∂Xv.  X∑qew cmPyØn\v AhcpsS Bibßfpw, IgnhpIfpw,
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{]m]vXnbpw {]tbmP\s∏SmsX t]mIpIbmWv.  [\kar≤nbpw kmºØnI

hf¿®bpw, hnIk\hpw \jvSs∏SpIbmWv.  ]pØ≥ I≠p]nSpØßƒ

\SØm\pw kz¥w hyhkmbßƒ Bcw`n°m\pw Ignhpff sNdp∏°m¿°v

Dd∏pw t{]m’ml\hpambn, hyXykvX Xeßfn¬ ]n¥pWbpw

B\pIqeyßfpw hmKvZm\w sNbvXpsIm≠v Ãm¿´∏v C¥y cmPysØ

kwcw`IXzØn\pw kmºØnI hnIk\Øn\pw  Du¿÷w ]IcpIbmWv.

tbmP\,

Pq¨ 2017.
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HgpIm≥ Hcpßp∂ hc´m¿
.

aq∂p Zim_vZambn Hgp°v \ne® hc´mdns‚

]p\cp÷oh\ {]h¿Ø\ßsf°pdn®v
.

Achnµv tKm]n\mYv

h©n∏m´ns‚ XmfØn¬ NnXdns∏øp∂ agbØv ]mfsØm∏n NqSn

P\ßƒ Hgp°p \ne® hc´mdneqsS \S∂p.  lcnXtIcfw anjs‚

t\XrXzØn¬ hc´mdns‚ ]p\cp÷oh\Øns‚ `mKambn P\]¶mfnØw

Dd∏m°m≥ kwLSn∏n®Xmbncp∂p Cu ‘]pg \SØw’.  Pekar≤amb

C∂seIfpsS hos≠Sp∏mWv ‘hcs´ Bdv’F∂ P\Iob Iq´mbvabpsS

e£yw.  aq∂p h¿jw sIm≠v hc´mdnse Hgp°v ]p\xÿm]n°m\mWv

]≤Xn e£yanSp∂Xv.

\mep ]Xn‰m≠v ]n∂nSp∂p aWnaebmdns\bpw ]ºbmdns\bpw

_‘n∏n°p∂ hc´m¿ HgpInbn´v.  hnIeamb hnIk\ ImgvN∏mSpw

{]IrXntbmSpff {Iqcamb {]hrØnIfpw ]Xn\mdp Intemao‰¿ ssZ¿Lyapff

hc´mdns\ arX{]mbam°n.  CS\mSns‚ kar≤amb `qXIme kvarXnIfn¬

am{XamWv Ct∏mƒ hc´m¿ HgpIp∂Xv.  ChnsS Hcp \Znbp≠mbncps∂∂

tijn∏pt]mepw an°bnSßfnen√.  ]pXpXeapdbv°v AsXmcp

\Znbmbncps∂∂ Xncn®dnhpan√.  F∂m¬, Bdns\m∏w CcpIcIfpw hc≠p

XpSßnbt∏mgmWv hn]Øv Xncn®dnbs∏´Xv.  ]n∂oSv ]p\¿P∑Øn\mbpff

{iaßfmbncp∂p. ]T\ßfpw ]≤Xn {]Jym]\ßfpap≠mbn.  sNdnb Nne

{iaßfpw \S∂p.  F∂m¬, BXy¥nIambn AsXm∂pw

^e{]m]vXnbnseØnbn√.

sNß-∂q¿ \K-c-k-`-bn-eq-sSbpw \mep  ]©m-b-Øp-I-fn-eq-sSbpw

(Xn-cp-h≥h-≠q¿, tImbn-{]w, Ip‰q¿, Cc-hn-t]-cq¿) hc-´mdv Hgp-Ip-∂p.
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]Ø-\w-Xn-́ ˛ Be-∏pg Pn√-I-fpsS AXn¿Øn ]¶p-h-®v, Be-∏pg Pn√-bnse

sNß∂q¿ Bdm-´p -]pg IS-hn\p Xmsg-bp-ff h©n-t∏m-´n¬ IS-hn¬

\n∂m-cw-`n®v CS-\mSpw tImbn-∏pdhpw HmXdbpw IS∂v awKewIShnemWv

Hcp `mKw Ahkm\n°pI.  CXn¬ tImbn{]hpw Cchnt]cqcpw Ip‰qcpw

]Ø\wXn´ Pn√bnemWv.  Bdns‚ as‰mcp`mKw Cchnt]cqcnse

]pXp°pfßc IShn¬ \n∂mcw`n®v Be∏pg Pn√bnse Xncph≥h≠q¿

hgn Cca√n°cbn¬ h®v aWnaebmdpambn tNcpw.

“c≠p \ZoXSßƒ XΩnepff _‘ambncp∂p Cu \Zn.  H∂n¬

\n∂v H∂nte°v {]IrXn Xs∂ shffw am‰p∂ am¿Kw. aWnaebm‰n¬ shffw

Ibdptºmƒ hc´m¿ sXt°m v́ ]ºbntes°mgpIpw.  ]ºbnemWv Pe\nc∏v

Dbcp∂sX¶n¬ hSt°ms´mgpIn aWnaebm‰n¬ tNcpw.  AXmbncp∂p ]Xnhv.

AXmWv C√mXmbXv” - ]ga°m¿ ]dbp∂p.

]Sn™mdv \n∂v Ing°≥ aeIfnte°v Nc°v sIm≠pt]mbncp∂Xv

hc´mdneqsSbpff Du∂p hffßfmbncp∂p.  As∂ms° Xncph√

]pfn°ognse ]©mc^mIvSdnbnte°v Icnºv sIm≠pt]mbncp∂Xv

hc´mdneqsS sI´nhen®mbncp∂p.  Hcp ImeØv Bdns‚ AXncpIfnse

]mSßfn¬ hnfbp∂ s\√pw Icnºpw tXßbpsams° Be∏pgbv°v

sIm≠pt]mbncp∂Xpw hc´m¿ hgnbmbncp∂p.

tdmUpIƒ h∂tXmsS kab\jvSap≠m°p∂ NßmSßƒ hgnbpff

hym]mcbm{XIƒ BZyw \ne®p.  tdmUv am¿Kw IcnsºØn°m≥

XpSßnt∏mƒ sNehv IqSn, Irjn \jvSambn.  CtXmsS Icnºv Irjnbn¬

\n∂v I¿jI¿ ]n≥amdm≥ XpSßn.  kmh[m\w Bdns‚ Xocßfn¬ \n∂v

Icnºp]mSßƒ C√mXmbn. \jvS{]Xm]Øn¬ jpK¿ an¬ aZy

\n¿ΩmWtI{µambn. ]©kmcbv°p ]Icw Phm\pw ]º Pn∂pw

hn]Wnbntes°mgpIn.  AtXmsSm∏w ]mSßƒ Xcnimbn.  A\[nIrX

aW¬hmc¬ ImcWw ]ºbpsS ASnØ v́ XmWp.  AtXmsS hißƒ CSn™v

Bdv \nI∂p.  Hgp°p \ne®tXmsS tXmsfm∏w DbcØn¬ Xo‰∏p√v hf¿∂p.
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acßƒ hf¿∂tXmsS \Zn ImSp]nSn®Xpt]msebmbn.  AtXmsS

ssItb‰hpw hym]Iambn.  hc≠pWßnb Bdv ssItbdn I∏bpw sXßpw

hsc Irjn sNøp∂hcps≠∂v ]dbp∂p \m´pIm¿.  ap≥]v 80 ao‰¿ hsc

hoXnbp≠mbncp∂ hc´m¿ Ct∏mƒ NnebnSßfn¬ ]Øpao‰dn¬ XmsgbmWv.

{]iv\ßƒ°v XpS°w

1980˛IfnemWv hc´m¿ {]iv\ßsf t\cn´pXpSßnbXv. CS\mSpw

tImbn{]hpambn _‘n∏n°m≥ h©nt∏m´n¬°Shn¬ sNß∂q¿

ap≥kn∏men‰n Hcp tIm¨{Io‰v N∏mØv ]Wn™p.  CtXmsS ]ºbn¬

\n∂pw BZn ]ºbnte°v shffw Ibdp∂Xv XSks∏´p. shffw XS™nSØv

F°eSn™p.  \oscmgp°v C√mXmbtXmsS Ah a¨Iq\Ifmbn.  Cßs\

Aimkv{Xobambn \n¿Ωn® HºtXmfw a\pjy\n¿anX N∏mØpIfmWv C∂v

hc´mdn\v IpdptIbpffXv.  agp°odns\bpw Ip‰qcns\bpw _‘n∏n°p∂

A¶amen°Shv, agp°odn\pw Ip‰qcn\panSbnepff Xr°bn¬ t£{XIShv

Iep¶v, Bdm´pIShv,h©n-aq-´n¬ t£{X-°-S-hv, \∂mSn\pw Xncph≥

h≠qcn\panSbnepff sX°pwapdn∏mew, hmftØmSv˛sXtßen°Shv,

DÆym]ffØv̨ hmgbn¬∏Sn Iep¶v, ap≠Sn®nd, CucSn®nd F∂nhbmWv B

N∏mØpIƒ.

CXn\p]pdta ]meßfpsS t]cn¬ t_mIvkv  Iƒh¿´pIfpw Db¿∂p.

\oscmgp°v XSks∏´tXmsS ]º hgnamdnsbmgpIn.  Aßs\ ]q¿h ]º

HgpInØpSßn.  ag°meØv am{Xw HgpIp∂ ssIhgnbmbn ]q¿h ]º.

N∏mØpIƒ s]mfn®p\o°n ]Icw kwhn[m\w G¿s∏SpØWsa∂v hnZKv[¿

aptº Bhiys∏´ncp∂p.  Be∏pg ]Ø\wXn´ Pn√Isf th¿Xncn°p∂

]pXp°pfßc N∏mØv  \n¿Ωn®Xv hc´mdn\p IpdpsI shffsamgp°v

XS™p \n¿Øp∂ XcØnembncp∂p.  ssXadhpwIcbn¬ I√nticn

hffwIpfw tdmUv \n¿Ωn®t∏mƒ ChnsSbpw \oscmgp°v \ne®p.  ]mew

\n¿Ωn®t∏mƒ shffw HgpInt∏mIm≥ th≠{X hoXnbn¬ NmepIƒ

\n¿an°m≥ Ign™Xpan√.
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Hcp ImeØv tIcfØn¬ G‰hpw IqSpX¬ G°¿ aÆSnbp∂ \Zn

]ºbmbncp∂p.  `qanimkv{X]camb khntijXIfmbncp∂p AXn\p

ImcWw.  Cßs\sbØnb h≥ aW¬tiJcw hc´mdn\p≠v.  XpS°Øn¬

AsXmcp km[yXbmbncp∂p.  F∂m¬, Aimkv{Xobamb aW¬ J\\w

Zpc¥Øn\mWv hgnsXfn®Xv. hym]Iamb aW¬hmc¬ ImcWw \ZnbpsS

Pekw`cWtijn \jvSs∏´p.  A\nb{¥nXamb aWeq‰n¬ AKm[amb

Ibßƒ cq]s∏´p. C∂v, NnebnSßfn¬  Ibßfn¬ am{XamWv shffw.

Hgp°v \ne®Xn\m¬ Cu shffs°´pIƒ hfscthKw aen\ambn.  ]ºbnepw

ÿnXn adn®√.  aWeq‰n¬ \Zn Xs∂ XmWp,  hc´mdns‚bpw ]ºbpsSbpw

Xocßfn¬ CXp krjvSn® {]XymLmXw sNdpX√.  Xocßfnse

InWdpIfn¬t∏mepw Pe\nc∏v Ipd™p.  Irjn\miap≠mbn.  XocØn\v

AIsebpff ÿeßfn¬ IpSnshff£maw cq£ambn.  InW¿shffØn¬

t]mepw Ccpºv Dƒs∏sSbpff temlßfpsS km∂n[yw h¿[n®p.  1998˛¬

ssItb‰w \ntcm[n°m\pw Hgn∏n°m\pambn dh\yq hIp∏v

DØchnd°nsb¶nepw AXn\p XpS¿\S]SnIfp≠mbn√.  2002 ̨  ¬ \nbak`m

IΩn‰n Itø‰w ]Tn®p.  Bdns‚ aq∂n¬ c≠p `mKhpw Itø‰amsW∂pw

Is≠Øn.  HSphn¬ \ZnbpsS ]pdtºm°v ASbmfs∏SpØm≥ Pn√m

`cWIqStØmSv sslt°mSXn \n¿t±in®tXmsS Itø‰samgn∏n°¬ \n∂p.

]n∂oS v aen\oIcW \nb{¥Wt_m¿Upw \n¿Pohmhÿ ]Tn®p

a\knem°nsb∂p am{Xw.  ZpcnXßƒ H∂n\p]ndsI h¿[n®tXmsSbmWv

]p\cp÷oh\w F∂ Bibw i‡ambXv.

]ga°mcpsS IYIfn¬ hc´mdpw CS\mSpw \nd™p \n¬°p∂p.

IeymWkuK‘nIw tXSnt∏mb `oatk\\mWv ]ºs°mcp ssIhgnbmbn

Cu \Zn krjvSn®sX∂v sFXnlyßfn¬ ]dbp∂p. ]SbWnbnse G‰hpw

henb ss`chnt°mew Xpffp∂ t£{Xamb ]pXp°pfßc t£{Xw apX¬

Xebm¿ h©naq´n¬ t£{XØns‚ D¬∏Øn hsc hc´mdpambn

_‘s∏´mWpffXv.  hc´m¿ IcIhns™mgpInb ImeØv C∂sØ
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h©naq´n¬ t£{X°Shn\p kao]w B‰ph©n°v AcnsI hn{Klw

HgpInbSpsØ∂mWv IY.  ]n∂oSv \ZoXocØv t£{Xw \n¿an®v {]XnjvT

\SØpIbmbncp∂phs{X.  hnjphn\mWv t£{XØnse {][m\ D’hw.

AºeØns‚ Ing°v ]≠v hnimeamb aW¬∏pdambncp∂p.  B

aW¬∏pdØmbncp∂p ]≠v theIfn \S∂ncp∂Xv.  Bƒ]n≠n

Fgps∂ffØpw theIfnbpsams° ]ga°mcpsS Hm¿ΩIfn¬

Ahtijn°p∂p.

Nc°phffßƒ t]mIp∂Xv A∂v t£{X°Shv hgnbmWv.

Nc°pambn t]mIp∂ hffßƒ IShneSp∏n°pw.  FÆ hgn]mSv t\¿®bmbn

\SØnbtijamIpw ]n∂oSv ChcpsS bm{X.  Icnºpsh´p∂ kokWn¬

hffßfpsS \o≠\nc ImWpw IShn¬.  ]pXp°pfßc t£{XØns‚

CcphißfnepambmWv hc´mdpw ]gb ]ºbpw HgpInbncp∂Xv.  Ing°v

`mKØmbn ]Sn™mtdm´v hc´mdpw hS°p\n∂v sXt°m´v ]gb ]ºbpw

HgpInbncp∂s{X.  F∂m¬, t£{XØns‚ ]n∂nembn \n¿Ωn® N∏mØv

hc´mdns‚ \oscmgp°v XSks∏SpØpIbmbncp∂p.  Bd∑pf

Petafbvs°Øp∂ HmXd, Ipt∂°mSv, ]pXp°pfßc, CS\mSv, awKew F∂o

A©p ]ffntbmSßfpsS ]ndhn°p ImcWhpw hc´mdns‚

km∂n[yambncp∂p.  Bd∑pfbv°v ]Sn™mdp \n∂v ]Xn\md v

]≈ntbmSßfmWv Petafbn¬ ]s¶Sp°p∂Xv.  Chbn¬ an°Xns‚bpw

bm{X hc´m¿ hgnbmbncp∂p.  Ct∏mƒ hc≠pWßnb hc´mdneqsS

X≈n\o°nbmWv ]et∏mgpw ]ffntbmSßƒ ]ºbnseØn°p∂Xv.

c≠pZnhkw sIm≠v c≠p Intemao‰¿ hsc Xffn\o°pw.  h≈wIfntb°mƒ

A[zm\w th≠n hcpw CXns\∂v Ic°m¿ ]dbp∂p.

sNdp{iaßfpsS hnPbw

P\ßfpsS CSbn¬ \n∂v Bhiyapb¿∂tXmsS

]p\cp÷oh\Øn\pff {iaßfpw Bcw`n®p.  tImgt©cn Bÿm\ambpff

]ºm ]cnc£W kanXn, sNß∂q¿ CS\m´nse ]ºmhc´m¿ kwc£W
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kanXn, hc´m¿ s{]m´£≥ Iu¨kn¬ XpSßnb kwLS\IfpsS \nc¥c

Bhiyßfnsem∂mbncp∂p CXv.  2013˛¬ sXmgnepd∏v ]≤Xnbn¬

Dƒs∏SpØn Pn√m `cWIqShpw Xt±iÿm]\ßfpw {iaw XpSßnbncp∂p.

F∂m¬, AXpw ^e{]Zambn√.  XpS¿∂v hc´mdpw ]ºbpsS ssIhgnIfpw

]p\cp≤cn°m≥ Nne ]≤XnIƒ k¿°m¿ Bkq{XWw sNbvXncp∂p.  2003

PqssebnemWv tPm¿÷v sP. amXyp A[y£\mb \nbak`m ]cnÿnXn

kanXn \n¿t±ißƒ \¬InbXv.  C∂sØ [\a{¥n tXmakv sFk°ns\

IqSmsX DΩ≥ Nm≠n, tPmk^v Fw.]pXpt»cn, cmPp F{_lmw,

Fw.F.hmlnZv F∂nhcmbncp∂p kanXn AwKßƒ.  A∂p \¬Inb

\n¿t±ißƒ C∂pw {]k‡ambn XpScp∂p.  XpS¿∂v, PetkN\ hIp∏v 14

tImSn cq]bpsS ]≤Xn Xbmdm°n. ]ºm ]cnc£W ]≤Xnbn¬ Dƒs∏SpØn

hc´m¿ ]p\cp≤mcWØn\mbn kwÿm\ aen\oIcW \nb{¥W t_m¿Uv

1.9 tImSnbpsS ]≤Xn°pw cp]w sImSpØncp∂p.  F∂m¬ ]≤XnIƒ

{]Jym]\ØnsemXpßpIbmWp≠mbXv.  ASpØnsS B‰nse aW¬ teew

sNbvXp \¬Im≥ PetkN\hIp∏n\p ]≤Xnbp≠mbncp∂p.  AXphgn

\oscmgp°v ]p\xÿm]n°msa∂mbncp∂p IW°pIq´¬.  AXn\p

tijamWv lcnX tIcf anj≥ Cu ]≤Xn Gs‰Sp°p∂Xv.  XpS¿∂v a{¥n

tXmakv sFk°pw lcnX tIcf anj≥ D]m[y£ Sn.F≥.kaoabpw

Bd≥apf Fw.F¬.F hoWmtPm¿÷pw hc´m¿ kµ¿in®v

]p\cp÷oh\Øn\pff km[yX ]cntim[n®p.  ]n∂oSmWv lcnX tIcfw

anj≥ kmt¶XnI D]tZjvSmhv APbIpam¿ h¿ΩbS°apff hnZKv[¿

tN¿∂v ]≤XnbpsS cq]tcJ Xømdm°nbXv.

e£yßfpw Dd∏pIfpw

ap∂pL´ßfmbn ]≤Xn \S∏m°m\mWv e£yanSp∂sX∂v ]dbp∂p

]p\cp÷oh\ {]h¿Ø\ßƒ°v t\XrXzw \¬Ip∂ cmPohv .
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BZyw ]q¿h]ºbpsSbpw hc´mdns‚bpw apJw Xpd°pw. hcm®m¬

]p\cp≤cn -®Xv amXrIbm°n Cu ag°meØv \oscmgp°v

i‡ns∏SpØm\mWv Xocpam\w.  Hcp amkØn\Iw b{¥klmbtØmsS

B‰nse XSkßƒ \o°n, Ibßƒ \nIØm\mWv Xocpam\w.  ka{Kamb

]mcnÿnXn BLmX]T\w \SØpIbmWv BZy]Sn.  ASpØ]Snbmbn

dh\yqhIp∏v AXn¿Øn Af∂v I√nSpw.  Cchnt]cq¿ ]©mbØn¬

\n∂mIpw CXn\p XpS°anSpI.  CXns\m∏w hniZamb sSIv\n°¬ amÃ¿

]vfm≥ Xømdm°pw.  ]pg ÿncambn HgpIp∂Xn\v F{Xam{Xw aÆpw a‰pw

\o°w sNøWsa∂Xv imkv{Xobambn \n¿Æbn°pw.  hc´mdns‚ hrjvSn

{]tZisØ \o¿ØSßƒ \n¿Æbn®v ]camh[n Pekw`cWØn\v ]≤Xn

Xømdm°m\pw ]p\cp÷oh\ ]≤Xnbnep≠v.  \o¿ØS kwc£WØn\mbn

shmf‚nb¿am¿°pw ]©mbØwKßƒ°pw ]cnioe\w \¬Ipw.

N∏mØpIfpw Iƒh¿´pIfpw ]meßfmbn ]pXp°n∏Wnbm\pw

e£yanSp∂p.  ag°mew Ignbptºmtg°pw ]T\ßsf√mw

]q¿ØoIcn°m\pw ASpØth\¬°mew Ahkm\n°pw apºv

]p\cp≤mcWw ]q¿ØoIcn°m\pw ]≤Xn e£yanSp∂p.

hc´mdns‚ hos≠Sp∏v \mep ]©mbØpIfnse BbncØntesd

s\¬hbepIsf IrjntbmKyam°psa∂mWp {]Xo£.  Ign™ aq∂q

Zim_vZ°meambn XcnipInS°pIbmWv Cu ]mStiJcßƒ.  Ip‰q¿

]©mbØnse tImXhncpØn, Im´pNnd, Cchnt]cqcnse \cb¶ffn,

tN∂mØv, ap´n\p]pdw F∂nh hc≠ncp∂p.  CXns\m∏w Xncph≥h≠q¿

]©mbØnse Ing°≥ {]tZiØpff s\¬hbepIfpw

hc≠pWßnbncp∂p.  Cu s\¬∏mSßfn¬ shffw FØn®ncp∂ tXmSpIƒ

apgph≥ hc´mdn¬ \n∂pffhbmbncp∂p.  hc´m¿ hc≠pWßnbt∏mƒ

kzm`mhnIambpw Cu tXmSpIfpw h‰n.  Dff ]mSßfn¬ Xs∂ I\m¬shffw

Ibdm\pw XpSßn. ]nsF]n I\m¬ hgn Ibdp∂ shffw Cdßnt∏mIm≥
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hgnbn√mØXn\m¬ ]mSßfn¬ sI´n\n∂v Irjn\miw ]Xnhmbncp∂p.

Irjn sNømXmbtXmsS ]mSßfn¬ IcIrjnbpw XpSßn.   ]p\cp÷oh\

]≤Xn hnPbn°p∂tXmsS Cu hbteeIfn¬ ho≠pw Irjnbnd°msa∂

hnizmkØnemWv I¿jI¿.

aebmfw,

12 Pq¨ 2017.
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Rural Markets – The only Resort to the Big Businesses

R. Lakshmi

Rural Markets have become very important destination for many large FMCG business

organizations as the urban markets have saturated. The overall growth of any economy depends

on how quickly luxuries become necessities. This requires a lot of change in the purchasing

power and preferences of the rural people. Therefore, the market players are slowly investing in

rural markets as there are many opportunities in the rural markets to sustain and grow. They are

required to adopt many strategies to change the tastes and preferences of rural population.

Another important situation can also be observed in the rural markets. When two powerful

giants are colliding, many small innocents get crushed in the middle. Today, in urban market in

major metro cities in India, many big business houses are competing with each other in many

areas of business and many small businesses are getting crushed and perishing in the middle.

Besides, the big businesses are also snatching away the business opportunities of small businesses

one by one. Because of the entry of big business houses in the urban market, the life cycle of

urban market has crossed saturation stage and started declining.

Hence, in order to sustain, the small businesses are migrating from urban markets to the

rural markets, in a big way. The cut-throat competition in rural markets is also increasing. In

order to be successful, the small businesses, entering the rural markets, are adopting a few ‘A’s

in their strategies - Awareness, Acclimatize, Accessibility, Accountability, Availability and

Affordability, besides bringing changes in the life style, psychology, culture, traditions and customs,

etc., of the rural population.  It may be possible that after the small businesses acclimatize the

rural population to the urban life style, the big corporate giants enter the rural markets pushing the

small businesses.

This study is based on secondary data regarding various strategies adopted in the rural

market by the small business organizations to sustain and be successful. In this paper, an attempt
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is being made to present the strategies adopted by the businesses to sustain the competition,

expand the business and exploit the markets, with special reference to agriculture products.

Urban businesses shifting to rural markets
Globalization, liberalization and privatization have transformed the Indian economy into

a vibrant, rapidly growing consumer market. As a result the markets are flooded with different

kinds of goods and services, substantially effecting and changing the purchasing pattern of the

consumers. The rural markets, which were earlier ignored by most of the big international

market players, are now being seen as a land of great business opportunity. As the disposable

income of the masses is growing, more and more corporate houses are entering into the rural

markets with their new goods and services. Due to this reason, the marketing for rural consumers

is becoming more complex. The rural market in India brings in bigger revenues in the country, as

the rural regions comprise of the maximum consumers in this country.

The rural markets in India have grown size, range and sophistication in recent times.

Under the changing Socio-economic scenario, the rural markets have great potentialities in India

and offer bright prospects and attraction to the companies. In fact, the rural markets are green

pastures for companies today, as they are growing faster as compared to the urban markets.

With their huge size and demand base, they offer great opportunities to the marketers. More than

three-fourths of country’s consumers reside in rural areas and more than half of the national

income is generated by them. Due to the global economic downturn, the companies are few

facing slower urban sales, prompting them to make a rush towards rural India.

Reasons for Shifting
1. Increased literacy : The literacy rate of the people living in rural areas is about 68%,

which is quite close to the average national literacy level. (Source: Census of India 2011) This

much huge rural population, coupled with a very high number of literates, constitutes huge base

for companies to market and sell their products.
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2. Impact of globalization : Globalization has a great impact on target groups like farmers,

youth and women. Farmers, today ‘keep in touch’ with the latest information and maximize both

ends. On youth its impact is on knowledge and information and while on women it still depends

on the socio-economic aspect. The marketers who understand the rural consumer and fine tune

their strategy are sure to reap benefits.

3. Huge untapped area : The rural market has been growing at 3-4% per annum adding

more than one million new consumers every year. As more than 70% of the total India’s population

dwells in rural areas, the huge population itself speaks of its potential.

4. Increased Purchasing Power: Today rural incomes generate not only from agricultural

section but also from other sections. There is a sizeable salaried class in rural areas. Rural demand

in FMCG products, consumer durables, automobile and retail is growing at a faster pace than

anticipated due to rise in its consumption patterns.

5. Brand Awareness : With the presence of internet and direct-to- home television connectivity

in rural areas, these people have started gaining knowledge about the different brands that are

available in urban markets. They are slowly realizing the importance of established brands and

have started purchasing these brands.

6. Effective Communication : With the access of internet and direct-to- home television

connectivity in rural areas, people have started gaining knowledge about the different brands that

are available in urban markets .Television has been a major effective communication system for

rural mass and, as a result, companies should identify themselves with their advertisements.

7. Infrastructure and Government focus : The Governments identified the rural potentiality

and they are now on the path of making huge investments in rural infrastructure. Several schemes

have been launched in last couple of  years related to rural housing, roads, communication,

drinking water, rural electrification etc.

8. Penetration of Information Technology Culture : Today’s rural children and youth

grow up in an environment where they have ‘information access’ to education opportunities,

exam results, career counselling, job opportunities, government schemes and services, health and
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legal services, worldwide news and information, land records, mandi prices, weather forecasts,

bank loans and livelihood options.

9. Mechanization in agriculture : In the recent years, as a part of new farming policies, high

support prices are offered for agricultural products. Government is also supporting the farmers

with attractive schemes like kisaan credit cards, farmers clinics and farmers clubs etc.

10. Improved financing facilities : Co-operative banks are taking the lead in the rural

areas. Every village has access to short, medium, long- term loans from these banks. The credit

facilities extended by public sector banks through rural financing schemes like Kisaan Credit

Cards help the farmers to buy seeds, fertilizers and consumer durable goods on installments. The

introduction of the micro finance has proved to be of great help to the people living in remote

areas.

11. Cut-throat competition in Urban markets : Competition in urban markets is leading to

increase costs and stagnated or reduced market share.  The rural markets are therefore becoming

more attractive in comparison to urban markets.

12. Favourable Government Policies : The massive investment in the rural India has

generated new employment, new income and new purchasing power. In the recent years, as a

part of new farming policies, high support prices are offered for agricultural products. Various

measures like tax exemption in rural areas, subsidy, concessions, incentives, assistances, literacy

drive in rural areas has brought in rapid development of rural markets. Government’s initiative for

vocationalization of education especially in rural areas comes as a major boost in rural areas.

XI th Plan has been already initiated by the central government but for Make in India to be

successful, skilled labour force is needed.

13. Firms operating in industries such as FMCG, telecommunication, insurance, financial services,

consumer durable and automobiles started employing innovative marketing practices for their

survival as well as to increase their market share in tbe first decade of new millennium. These

companies have shifted their focus away from the saturated metros and big cities to the rural and
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semi urban markets, to increase their returns and market share. Rural consumers are now aware

of brands, quality, price conscious and demands more value for the money spent.

14. Tata Agrico : Tata Agrico has rural haats which led to a significant expansion in their

market share from 30-40% . Tata Agrico, the oldest brand of Tata Steel, is a pioneer in superior

quality agricultural implements. Since 1925, it has been the leading manufacturer of handheld

implements like hoes, shovels, sickles, crowbars,pickaxes and hammers.  These implements

cater to the needs of agriculture, infrastructure as well as minig sectors.

15. Tata Agrico entered the mechanized non-consumables sector with the Grasshopper sub

brand.

16. Tata Agrico has also launched MB Plough and Threshers which marked the entry into the

division of threshing and harvesting product segment. Mini paddy thresher is most recent addition

to the Grasshopper offering.

17. Tata Shaktee : Tata Shaktee is Tata Steel’s flagship brand in the field of galvanized

corrugated sheets. Launched in the year February 2000, the brand has been delivering on its

promises of longevity.

18. The Mckinsey report (2007) on the rise on consumer market in India predicts that in

twenty years the rural Indian market will be larger than the total consumer markets in countries

such as South Korea or Canada today, and almost four times the size of today’s urban Indian

market.

19. Hariyali Kisaan Bazaar : was set up by DCM Shriram Consolidated Ltd. to facilitate

sale of agri-inputs such as fertilizers, pesticides, farming equipment, seeds, animal feed, etc;

20. ITC’s e-Choupal  : e-Choupal is an initiative of ITC Limited, a conglomerate in India, to

link directly with rural farmers via the Internet for procurement of agricultural and aqua culture

products like soybeans, wheat, coffee, and prawns. e-Choupal tackles the challenges posed by

Indian agriculture, characterized by fragmented farms, weak infrastructure and the involvement

of intermediaries. The program installs computers with  internet access in rural areas of India to

offer farmers up-to-date marketing and agricultural information.
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21. Each ITC Limited kiosk with  internet access is run by a sanchalak - a trained farmer. The

computer is housed in the sanchalak’s house and is linked to the Internet via phone lines or by a

VAST connection. Each installation serves an average of 600 farmers in the surrounding ten

villages within about a 5 km radius. The sanchalak bears some operating cost but in return earns

a service fee for the  e- transactions done through his e- Choupal. The warehouse hub is managed

by the same traditional middle-men, now called samyojaks, but with no exploitative power due

to the reorganization. These middlemen make up for the lack of infrastructure and fulfill critical

jobs like cash disbursement, quantity aggregation and transportation. There are 6,500 e-Choupals

in operation in 40,000 villages in 10 states, benefiting around 4 million farmers.

22.  Godrej Agrovet Ltd : has initiated its rural retail business through Godrej Aadhar. These

outlets offer rural households, the basic food, grocery, apparel, footwear, furniture, kitchen ware

and home appliances, value added services and pharmacy and so on.

23.  TVS mopeds created functional value in tune with the ‘all purpose’ vehicle culture existing
in several parts of the non-metro areas.
Development of Indian Rural Markets

1. The rural market consist 70 percent population, twice as entire market of USA and would

become bigger than total consumer market in countries like South Korea, and Canada in another

20 years. Marketing is the pivot of economic development in rural areas. It is a vital component

in income and employment generation in farm and non-farm sectors. Rural marketing in India is

often perceived as agricultural marketing and not more. However, rural marketing determines the

carrying out of business activities bringing in the flow of goods from urban sectors to the rural

regions of the country as well as the marketing of various products manufactured by the agricultural/

non-agricultural workers from rural to urban areas. With over 1.2 billion people in India, a majority

of whom stay in the rural areas it just goes to show the potential the rural market possesses and

the need for marketing to rural folk. In the rural areas, due to little or no western influence, way

of life there is a very traditional. It is a simple life that the ‘am-aadmi’or the common man leads.

They are very careful about where they spend their money and use it wisely. They are generally
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very content and satisfied with what they have. The markets in India have been fully developed

since ancient  times.

2.  In recent years, rural markets have acquired significance in countries like China and India,

as the overall growth of the economy has resulted into substantial increase in the purchasing

power of rural communities. Broadly rural marketing now incorporates not only the marketing of

agricultural products, but it also takes into consideration the rural industries products and services

provided to the rural people of several kinds.

3. The trade channels for different types of commodities available in rural areas private,

cooperatives, processors, regulated markets and state agencies. In no sense, a social cluster or

village economy as a whole can be developed without effective and efficient rural marketing.

4. Many companies have taken initiatives to reach the rural areas. Like Hariyali Kisaan Bazaar,

was set up by DCM Shriram Consolidated Ltd. to facilitate sale of   agri-inputs such as fertilizers,

pesticides, farming equipment, seeds, animal feed, etc; lTC’s internet-enabled rural interface to

help sale of agri outputs, e- Chou pal, is presently operational in 6 states and there are more than

5200 kiosks; HUL’s Project Shakthi - Through the state governments and NGOs involved in

microfinance, women entrepreneurs in villages are identified to act as local distribution and sales

point for HUL products; Triveni kushali Bazaar, a rural agri-inputs store run by Thriveni

Engineering Industries Ltd. in the sugarcane belt of U.P., is also used to sell cement and FMCG

products; Godrej Agrovet Ltd., is another company, which has initiated its rural retail business

through Godrej Aadhar. These outlets offer rural households, the basic food, grocery, apparel,

footwear, furniture, kitchen ware, and home appliances, value added services and pharmacy and

so on.

Rural consumers are fundamentally different from urban counter parts. The lower levels

of literacy and limited exposure to product and services are well-known, but there are also

differences in occupation options, with a direct impact on income levels and income flows, and a

high level of inter-dependency affecting the dynamics of rural community behavior.
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Suggestions for Sustaining Rural Markets

1. Awareness :  This is about shaping the future. Creating  awareness means utilizing the

targeted, unconventional media including ambient media. For generating awareness, events like

fair  and festivals, Haats, etc., are used on occasions for brand communication. Innovative media

used by personal wash like Lux and Lifebuoy and fabric wash items like Rin and Wheel. Idea

was to advertise not only at the point of purchase but also at the time of consumption. Hindustan

Lever relies heavily on its own company organized media. These are promotional events organized

by stockists. Godrej Consumer Products, which is trying to push its soap brands into the interior

areas, uses radio to reach the local people in their language. Coca-Cola uses a combination of

TV, cinema and radio to reach 53.6 per cent of rural households. Since price is a key issue in the

rural areas, Coca-Cola advertising stressed its ‘magical’ price point of Rs 5 per bottle in all

media.

2. Acclimatize : The term acclimatize is reserved for changes occurring in response to an

artificial or controlled situation, such as changes in temperature imposed in an experimental

manipulation that is “gradual adjustment”.

3. Accessibility :  Accessibility refers to the “degree to which a product, device, service, or

environment is available to as many people as possible. Market access for goods is the means

conditions, tariff and Non- tariff measures (NTMs), set by the countries for the entry of specific

goods into their markets. In the WTO, tariff commitments for goods are agreed upon and set out

in each member’s schedules of concessions on goods.

4. Accountability : Manufacturers and service providers should feel responsibility for the

quality price, durability etc.  It is “being responsible for getting something done”.

5. Availability : the product to people. India’s 627,000 villages are spread over 3.2 million

sq km; 700 million Indians live in rural areas and finding them is not easy. Over the years, India’s

largest MNC, Hindustan Lever, a subsidiary of Unilever, has built a strong distribution system,

which helps its brands to reach the interiors of the rural market. Coca-Cola, which considers
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rural India as a future growth driver, has evolved a hub and spoke distribution model to reach the

villages.

6.  Acceptability :  There is a need to offer products that suit the rural market.  Coca-Cola

provides low-cost ice-boxes - a tin box for new outlets and thermocol box for seasonal outlets.

The insurance companies that have tailor-made products for the rural market have performed

well. HDFC Standard LIFE topped private insurers by selling policies worth Rs 3.5 crore in

total premia.   The company tied up with non-governmental organizations and offered reasonably

priced policies in the nature of group insurance covers.

7.  Affordability : Most of the rural people will have irregular incomes hence products need

should be affordable by the rural consumer. Some companies have addressed the affordability

problem by introducing small unit packs. Hindustan Lever, among the first MNCs to realise the

potential of India’s rural market, launched a variant of its largest selling soap brand, Lifebuoy at

Rs 2 for 50 gm, The move is mainly targeted at the rural market. Coca-Cola has addressed the

affordability issue by introducing the returnable 200-ml glass bottle priced at Rs 5. The initiative

has paid off: Eighty per cent of new drinkers now come from the rural markets.

8. Actionability : Based on the interests and tastes of the customers adopting changes is

actionability. Quickly adapt to the new experience-driven business era, by making the right

investments to improve worker and customer experiences.

1. Ensure business outcomes are not lost in the deployment of chosen technology

2. Deliver a consumer-grade experience - which is critical in enabling outcomes &

delivering results.

Conclusion

The Rural market has a greater prospect for the marketers and there are many

opportunities available for them in rural markets. The conception of rural marketing in India is still

in the initial stage and has a multitude of challenges including the dynamics of rural markets and

strategies to deliver and satisfy the rural consumers. Rural market like any other economy has

untapped potential. It can be said that the future is very promising for those who can understand
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the dynamics of rural markets and exploit them to their best advantage. The rural market is very

large in comparison to the urban market as well as it is more challenging market environment.

The consumer wants those products which are long lasting, good, easy to use and cheaper. Thus,

looking at the challenges and the opportunities, which rural markets offer to the marketers, it can

be said that the future is very promising for those who can understand the dynamics of rural

markets and exploit them to their best advantage. Successful rural marketing calls for a review of

the rural marketing environment, developing proper understanding of the nature and profile of

rural consumers, designing the right products to appeal to them, and adopting suitable media as

well as appropriate strategies for communication and distribution. It is generally believed that

markets are created, not found. This is especially true in case of the rural market of India. It is a

market for the truly creative marketer.

Southern Economist
1 May, 2017



29

In the name of cattle protection
The  Centre’s notification restricting cattle slaughter reeks of political

expediency and will only serve to hurt rural economies that are already

reeling under the impact of agricultural failure.

T.K. Rajalakshmi

On May 23, less than two months after the lynching of Pehlu Khan, a dairy farmer from Haryana,

on April 1, the Union Ministry for Environment, Forest and Climate Change notified the Prevention

of Cruelty to Animals (Regulation of Livestock Market) Rules, 2017, under the parent Act, the

Prevention of Cruelty to Animals Act, 1960, which effectively banned the sale of cattle in animal

markets for purposes other an agricultural ones. In short, the rules have laid an all-encompassing

ban on the sale of animals, especially all bovine species including the buffalo, for the purpose of

slaughter at animal fairs.

Pehlu Khan, it may be recalled, was returning from a cattle fair organised by the Jaipur

municipal authorities when he was waylaid on the national highway in Alwar and lynched by self-

styled cow vigilantes on suspicion of taking the cows for the purpose of slaughter. Responding to

a petition challenging the Central government notification on the grounds that it violated the federal

structure, ran contrary to the parent legislation (which was silent on slaughter for food purposes),

and was related to food habits and should, hence, have been approved by Parliament, the Madurai

Bench of the Madras High Court granted a four-week stay and gave the Centre a month to file

its response.

The new rules evoked wide- spread opprobrium and outrage. While trade associations like

the All India Meat and Livestock Exporters Association and other bodies trading in meat and

leather protested against the notification, the Left Democratic Front government in Kerala became

the first State government to publicly criticise the notification. West Bengal Chief Minister Mamata

Banerjee, who followed suit, added that vigil would be stepped up in border areas to check

cattle smuggling. Kerala Chief Minister Pinaryi Vijayan declared his intention to defy the
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notification, stating that the government would also legally challenge it. Meanwhile, there was

uneasiness within the Bharatiya Janata Party (BJP) too. A prominent BJP leader in Meghalaya

quit the party owing to his disagreement with the politics of beef pursued by it.

The Communist Party of India (Marxist) called the notification an encroachment on the rights

of States and “an atrocious attempt by the Modi government to give legal cover for its wholly

communal and divisive agenda to impose a diet code on the country”.lt would “destroy the

livelihood of crores of farmers involved in animal husbandry, eliminate traditional cattle fairs,

[and] put an unfair burden on farmers to care for useless cattle. This further burdens the farmers

who are increasingly resorting to distress suicides because of escalating input costs. It will also

impact on the leather industry and the meat export industry, affecting the livelihood of lakhs of

people,” said the CPI(M).

All Left and other opposition parties spoke out against the notification in similarly strong

terms. Peasant farmer organisations like the All  India Kisan Sabha vowed to take the protest to

the streets as they had done after the lynching of Pehlu Khan.

Students came out in defiance in some southern States, organising beef fests, which evoked

violent reactions from those seeking a nation- wide ban on cow slaughter. A student in lIT Madras

was severely beaten up on the campus. He almost lost an eye in the process for participating in

a beef fest.

On the face of it, the notification seems harmless enough and well-intended, aimed at the

prevention of cruelty to animals. It appears compassionate enough, detailing the various ways

pain was inflicted on animals. The rules call for the setting up of new structures like Animal

Market Committees (AMCs) and District Animal Marketing Committees. They explicitly state

that any person convicted under the Prevention of Cruelty to Animals Act or any cattle preservation

law made by a State government shall be prohibited from being a member of any such committee

and shall not be allowed to take part in the regulation of the animal market. Similarly, such

persons shall be prevented from being members of the market committees set up for the
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management of animal markets. All animal markets would henceforth have to register themselves

with the District Animal Market Monitoring Committee.

REAL INTENT EXPOSED

It is the latter half of the notification that reveals the underlying political intent. A study of

the rules reveals that they have been designed not so much with the intent of preventing cruelty to

animals as with the intent of harassing people involved in the meat trade and, by implication,

members of the Muslim community, who dominate the meat and leather sectors. The new rules

are bound to have far-reaching and wide-ranging effects on the meat, leather, livestock and dairy

industries, apart from causing severe damage to the already fragile rural economy and the rural

populace. Sections 22 and 8 of the rules betray the real intent of the notification. Section 22, for

instance, expressly places restrictions on and calls for strict monitoring of all cattle sales and

purchases, thereby effectively prohibiting the sale of cattle (all bovine species, including the buffalo)

for slaughter at animal markets. It says: “No person shall bring a cattle to an animal market unless

upon arrival, he has furnished a written declaration signed by the owner or his authorised agent

where details of the name, address, photo identity of the owner with details of identification of

the cattle would be stated.” The declaration would also have to state that “the cattle has not been

brought for slaughter”.

In situations where the animal has already been sold and brought to the market, the

AMC, before the animal’s removal from the market, would secure an undertaking that the animals

were bought for agricultural purposes and not for slaughter. The AMC would keep a record of

the name and address of the purchaser, verify that “the person is an agriculturist by seeing the

relevant revenue document”, and shall secure a declaration from the purchaser that “he shall not

sell the animal up to six months from the date of purchase and abide by the rules” and that he shall

not sell the animal for purposes of slaughter, follow the State cattle protection laws, not sacrifice

the animal for any religious purpose (here, the definition of animal has been kept ambivalent while

all other sub- clauses in Clause 22 pertain to cattle and other bovine species), and shall not sell
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the cattle to a person outside the State without permission as per the State cattle protection or

preservation laws. Five copies of the proof of sale of an animal prior to its removal from the

animal market have to be provided, with one copy each to the buyer, the seller, the tehsil office

of the purchaser, the veterinary officer and the AMC. Further, the Prevention of Cruelty to

Animals (Care and Maintenance of Case Property Animals) Rules, 2017, specify that “the

infirmary, pinjrapole, SPCA, Animal Welfare Organisation, Gaushala”, shall, prior to giving up

any animal for adoption, in the case of the cattle (cattle have been singled out) “take an undertaking

in the form of an affidavit that the animals are adopted for agricultural purposes and not for

slaughter”. Similar undertakings are also required for draught and pack animals. The SPCA, the

gaushala or the Animal Welfare Board shall, from time to time, inspect the animal and if they find

that the care is not as per the standards laid in the Act, they could take possession of the animal.

Section 8 of the rules specify that additional precautions must be taken regarding animal markets

in border areas, and stipulate that no animal market be organised within 25 kilometres of a State

border and 50 km of an international border.

The rules also give widespread powers to inspectors to cancel the registration of an

animal market if there is reason to believe that animals are treated there cruelly. However, while

a lot of clauses are devoted to preventing cruelty, there are some sections that evoke curiosity

about the compassionate content of the notification.

For instance, there is a clause that calls upon the member secretary to ensure that adequate

provision (not specified) is made to prevent animals from escaping from the market. “Bulls may

be kept together in an undivided pen if they are well secured by the head or the neck,” it says.

While the rules list protective and welfare clauses for several animals, including provisions

for “lighting, bedding, covered accommodation and wholesome food”, the definition of cattle in

the rules are wide and all-encompassing, including ‘all bovine species, including buffaloes, the

slaughter of which is not prohibited unlike cows. It may be recalled that at least four States and

one Union Territory have no laws banning cow slaughter-Arunachal Pradesh, from where Minister
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of  State for Home Affairs Kiran Rijiju hails; Meghalaya; Mizoram; and Nagaland, along with the

Union Territory of Lakshadweep.

The draft rules were apparently placed in the public domain in January 2017 and the final

notification was but a natural corollary of a process initiated months ago-that is, a process of

firming up the rules for the sale and purchase of livestock in animal markets in the country. The

other reasons why the notification was necessitated were some observations made by the Supreme

Court on the prevention of cruelty to animals as well as the observations of a Parliamentary

Committee on the same subject. The real reasons, however, were not lost on anyone as the

focus of the notification was on the cow and the bovine species in general. The “politics around

the cow” had been revived.

On April 29, Rashtriya Swayamsewak Sangh chief Mohan Bhagwat reiterated his call

for a national ban on cow slaughter while simultaneously uttering homilies regarding restraining

cow vigilantism. Curiously, on May 30, a judge of the Rajasthan High Court declared that the

cow should be made the national animal, apart from makinag problematic and unscientific assertions

about the peacock and the peahen.

It was a coincidence that 54 year-old Pehlu Khan was from Haryana, where a BJP

government rules, and was lynched in Rajasthan, which is also ruled by the BJP and where

strong cow protection laws exist. Neither government paid his family a rupee as compensation

for his murder at the hands of cow vigilantes. The All India Kisan Sabha collected Rs.141akh

and gave it to Pehlu Khan’s family and two young men who escaped that fateful day.

In a country having the largest livestock population in the world with the bovine species

accounting for the bulk of the livestock, where crores of people depend on livestock products

such as dairy farming and meat, and which has lakhs of Pehlu Khans earning an honest livelihood

from livestock rearing and dairy products, the Central government’s notification seems to be

nothing but a product of political expediency.
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With farmers and peasants already reeling under agricultural failure, the notification ,will likely

hurt them further. According to Indiaspend, a data journalism website, 84 per cent of the States

and Union Territories already have cow protection and prevention of cow slaughter laws, with

some of them providing for stringent punishment extending to life imprisonment as in the case of

Gujarat. That being the case, the paranoia over cattle slaughter and the rush to frame these new

rules remain inexplicable.

Frontline,
23 June,  2017.
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The Well-Oiled Coco Comeback
Shadowed by new oil fads and bad publicity in the past,

coconut oil makes a dashing re-entry

Stuti Agarwal

Startled from his dream of a holiday in the depths of the Monteve rade forest in Costa

Rica, Miraan Punjabi drags himself out of bed. It’s 6:30 a.m. and he’s ready to pump-prime his

day with his morning dose of energy-his make of the ‘Bulletproof’ coffee: ‘grass-fed unsalted

butter’ quickly blended into his dark roast coffee brew, with a dash of vanilla. And wait.  A dollop

of coconut oil. Bulletproof, aka Ketoproof, coffee is Punjabi’s new power drink. All of Silicon

Valley, where this energy booster was formulated, swears by it: the Medium Chain Triglyceride

(MCT) in the coconut oil, or brain octane oil that is alternatively used, is the secret ingredient that

kick-starts the day for countless techies.

His morning cup ingested (he takes two a day), Punjabi is ready for what the day has in

store. Today, his dog, who seems to have a bit of an ear infection, needs tending. Two drops of

coconut oil in both ears, and she is good to go. The MCT in the oil has great antimicrobial

properties too.

He then quickly instructs the cook for the lunch preparation-again, all done in a whole of

a teaspoon of coconut oil. If it isn’t already evident, Punjabi is a strong believer in the therapeutic

and rejuvenating powers of coconut oil. “Virgin coconut oil,” he corrects.

The humble coconut oil, just ‘parachute’ for most of us here, widely demonised because

of its high content of saturated fat, has made a comeback, and is being widely consumed by

health seekers the world over. The growth graph has been steep because the West is playing

catch-up with Asian countries, which are also working on the oil’s renewed respectability. In

2016, US food retailer Whole Foods called it the current “sweetheart of culinary, beauty, sports,
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and nutrition circles.” 2016 data from SPINS, the Chicago-based consumer advisory on all

things organic, showed US coconut oil sales at $239 million in 2015, up 30 per cent from 2014.

The UK coconut market has doubled each year for the last three years. It’s been a bit slow in

catching up in India as years of bad press is not easily erased, but recently demand is soaring in

our country too. “The last two years have seen an increase in over 60 per cent in the demand for

virgin oil,” says Nilesh Saluke, business development manager at Sattvic Foods. “Consumers

today are at a whole new level of being health conscious and their choices will only become more

selective with time. The discerning customer is here to stay and products like organic virgincoconut

oil provide a promise of purity and quality with a host of health benefits,” says Tej Katpitia, CEO

of Sri Sri Tattva, which has also come out with their line of organic virgin coconut oil.

Nutritionist and naturopathic physician Bruce Fife, who is credited with the coconut

consumption boom in the US, writes in his book The Coconut Oil Miracle, “Coconut oil has

been linked to benefits for heart function, detoxification, disinfection, weight loss, and much

more.” What gives coconut oil these unique properties are the fat molecules in it, called Medium

Chain Fatty Acids (MCFAs). MCFAs display potential antimicrobial properties, and are capable

of killing a variety of disease-causing bacteria, viruses and fungi. They are known to fight infections,

dental cavities, pneumonia, ringworm, influenza, measles, herpes, hepatitis C, and even, according

to some accounts by Fife HIV.   “I recommend it to every patient of mine,” says nutritionist Ishi

Khosla. They can cook in it, or just take a shot of the recommended dosage,” she adds.

Mukesh Verma swears by coconut oil for any allergy he has. He had allergy from certain

threads, until the doctor recommended a rub of coconut oil on the affected area. He says coconut

oil even helped cure his wife’s vaginal infection, after many other medicines failed. Roshni Behal

uses it as dental care. “My dentist recommended coconut oil rinse since I am prone to cavities.”

It turned out to be a teeth whitener as well. “I had been searching for activated charcoal for a

long time, and then I chanced upon coconut oil pulling for whiter teeth,” says Behal. A two minute

mouthwash with coconut oil every night does it for her. Others gargle with it the first thing in the
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morning. In our polluted cities, this gives a solid shield to protect our respiratory tract. But the

most popular benefits of coconut oil are for weight watchers, in its ability to boost metabolism.

Increased metabolism ensures more calories burnt. “It helps with better digestion, constipation,

and stomach functions. It has helped many of my patients who suffer from thyroid manage their

weight better,” says Khosla. It is being recommended by many as a tool to treat obesity and

weight management.

Coconut oil performs wonders not just on the body, but on the mind as well: it is considered

a superfuel for the brain, with notable beneficial effect on conditions like Alzheimer’s and

Parkinson’s. In one such believe-it-or-not stories, Fife mentions a case in which a man develops

dementia after suffering from a fungal infection that migrated into his brain. “His doctors said the

damage was permanent. But his wife refused to accept it, and after research began adding

coconut oil in his food,” he says. From being able to communicate only in incoherent babbling,

the patient went to speaking clear sentences, and was eventually certified dementia-free by the

doctors.

And, of course, the virtues of coconut oil in skincare are sufficiently well advertised. “As

Indians, we have always had our mothers and grandmothers sit us down for a hot coconut oil

massage,” says Anshika Garg. She still uses it as a moisturiser and as hair conditioner. Shreya

Chettri uses it as a make-up remover. “With Korean skincare formulations catching up, we’ve

realised the importance of an oil-based cleanser, but I found them all so expensive - until I found

my own kind: good old coconut oil,” exclaims Chettri.

But if it’s the best thing since sliced bread, as its proponents make it seem, why did

coconut oil get such a bad name and go off the market? Khosla blames it all on industry agenda.

“Refined oils, with their trans fat and cholesterol-free properties, pushed these oils out,” she

says. “It is the politics of food. All oils used in the traditional Indian households are good, and

must be consumed,” says Lashika Bajaj, a nutritionist at Fortis Hospital. “But it is only half
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information because the research done was only on hydrogenated coconut oil and its ill-effects,

and it is virgin coconut oil that is pure gold.”

And it is this virgin coconut oil that has made the comeback. “Scientists have always

been aware of the ill-effects of refined oils,” says Khosla. What has helped the popularity of

coconut oil recently is the organic revolution that has ensured easy access to virgin coconut oil,

the heightened hype to be healthy, and the Internet. All of this has helped bring back to life other’

daadi ke nuskhe’, like turmeric in milk: what else are turmeric lattes, shots of bitter gourd, aloe

vera, amla, jamun or morning doses of tulsi, neem and nuts.

Getting healthy the all-organic way is surely in. “Medicines may be inevitable sometimes,

but the concept of prevention with natural ingredients is catching up,” says Saluke, who is adding

more inventory to the Sattvic Foods website. He has recently added coconut flour and coconut

sugar on demand. And while there are still skeptics of coconut oil who believe its hype as a

wonder fat has is overrated, given the speed with which coconut oil products are flying off the

shelves, it’s clear the revolution has acquired a critical mass of adherents and is here to stay. So

drink it, cook it, apply it and let the virgin revolution work its wonder on you.

Outlook,

27 June, 2017.
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BOOK REVIEW

A bruised history
(A  review of the book ‘Defeat is an Orphan : How Pakistan Lost the Great

South Asian War’ by Myra Macdonald)

Besides being an indictment of Pakistan,
the book lays bare the severe setback India faced
because of the failure of its intelligence agencies.

Shujaat Bukhari

Myra Macdonald’s Defeat is is an Orphan: How Pakistan Lost the Great South

Asian War is a rare account focussing primarily on some of the critical events that have shaped

the current hostility between India and Pakistan. Using her reporting skills and hands-on experience

in covering the region, the author has detailed the events with precision, providing a perspective

on why the two bitter neighbours could not reach a point where they could live in peace.

The book is a censure for Pakistan and has a clear line of “sympathy” for India since all

the important events that shook India, from the hijack of the Indian Airlines flight from Katmandu

to Kandahar in 1999 to the terrorist atacks on Parliament House in 2001 and the Pathankot Air

Force base in January 2016, have been executed by “Pakistan proxies” with the tacit support of

some of the organs of the establishment in Islamabad.

The book is essentially a work of argumentation that pans out from 1998 to 2015. The

intricate details the author has gathered through interviews with various people make it an account

that holds the reader’s interest. For example, the author’s interviews with those who survived the

hijacking of IC-814 to Kandahar and those who handled the crisis bring out the chinks in

policymaking of the Government of India.

The Kandahar crisis was resolved at a “huge cost”, for India was forced to release three

top militant leaders, Masood Azhar, Sheikh Omar Ahmed Saeed and Mushtaq Zargar, the head

of pro-Pakistan al-Umar Mujahideen. Azhar later founded the Jaish-e- Muhammad, a potent

militant group that was involved in the attack on Parliament House. The terrorists swapped for



40

hostages proved to be valuable for those who “channelised” these “assets” in making India

uncomfortable.

Among the turning points in the bruised history of the relations between India and Pakistan,

the author has discussed the Kargil war of 1999, detailing how General Pervez M usharraf, who

was its architect, turned a peacenik laying the framework for the ‘’bonhomie’’ years of 2003 to

2007, although she intriguingly titles the chapter “Noble Lie”.

A brief chapter on the history of Kashmir adds to the context since it is this that has kept the

two countries in war mode. The author strikes a balance in the chapter dealing with the 2001

terror attack and how Afzal Guru, a Kashmiri, was sent to the gallows. The perspectives in

Kashmir on the case in terms of the “flaws” in the investigation and the way “justice” was delivered

is brought out well.

“His death failed to dispel persistent doubts about irregularities in the case. Gaps in information

about exactly what service he was providing to Indian security forces added to the murkiness.

The gaps could have been due to the need to maintain security or a desire to cover up for

incompetence or negligence, but nonetheless [they] went unexplained,” she writes. The build-up

after the attack and how it made the international community restless is dealt with in detail.

Although it is difficult to dispute that the situation in the subcontinent and the relations between

New Delhi and Islamabad took a turn for the worse after the mid 1990s, it cannot be denied that

the hostility stems from Partition, and the way it has played out since Independence in 1947 has

contributed enormously to the current crisis. The non-resolution of the Jammu and Kashmir

dispute and New Delhi’s perceived betrayal coupled with intransigence has played an important

role in keeping the festering wound alive, thus keeping the space for non-state actors in tact.

Myra MacDonald explains how the nuclear capability of Pakistan in 1998 brought it on a par

with its bigger neighbour. The author underlines the fact that the United States did not act although

it was aware that Pakistan, its partner in the global war on terror, was part of the terror machinery

against India. At the same time, she shows how extremism turned its face on Pakistan and

pushed it into unprecedented crisis, which is yet to show any significant let-up.
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The author believes that Pakistan’s ideological blindness and short- sighted strategies led

to it “fighting a war it did not itself understand” and helping inflict the current scourge of Islamist

terrorism on the wider world and on itself.

The book is a fascinating read although its pro-India slant is obvious.

Myra MacDonald makes it clear by saying: “India had no need to win a war against

Pakistan-Pakistan was doing enough damage to itself to lose the competition with its bigger

neighbour it had once hoped to win.”

Besides being an indictment of Pakistan, the book also lays bare the severe setbacks

India has faced because of the failure of the intelligence agencies, both in the Research and

Analysis Wing and in the Intelligence Bureau.

She has cited examples: “When Pakistan tried to trigger a revolt in the [Kashmir] Valley

in 1965 by infiltrating its own men, it was unable to drum up enough local support and failed ....

To assert its authority on its side, India made a succession of deals with Sheikh Abdullah, and

later with his son Farooq Abdullah, giving power to their National Conference party in exchange

for co- operation with Delhi. Kashmir became ‘a constituent unit of the Union of India and the

autonomy promised by Article 370 [of the Indian Constitution in 1952] was gradually watered

down. The National Conference came to be seen as Delhi’s representative in Kashmir rather

than Kashmir’s representative in Delhi. Then when an alliance of secular and Islamist parties

banded together in the Muslim United Front (MUF) to challenge the party in 1987 State elections,

the polls were widely seen as rigged in favour of the National Conference. After that, rumbling

discontent slowly gathered steam until it became a full-blown separatist revolt [by 1989]. With

no hope of having their grievances addressed through the democratic process, young men crossed

the LoC to seek military training from Pakistan.”

This is a serious indictment of the agencies and New Delhi for the way in which they

influenced the democratic exercise. About the nuclear tests, she writes: “In 1983, Pakistan

carried out a ‘cold test’-exploding  nuclear-capable weapon without the fissionable core. It
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followed up with about  two dozen cold tests over a number of years. By 1986 or 1987,

Pakistan is believed to have weaponised its nuclear programme.”.

Myra MacDonald also takes a dig at them vis a vis the Kargil operation, which became

a major embarrassment for India. Similarly, she makes an interesting point vis a vis Masood

Azhar and the determination of those who wanted to see him free.

The author writes: “After two attempts to free [Masood] Azhar (who was arrested in

Kashmir in February 1994)-the kidnapping of Westerners in Delhi and Kashmir (in October

1994 and July 1995 respectively)-failed.... In June 1999, another (third) attempt was made to

free him by digging a tunnel into the high-security jail where he was held.” They succeeded in the

fourth attempt. In other words, it meant that if that too had failed, they would have made another

attempt; the agencies were caught napping.

Banking on her experience as a journalist in South Asia and her determination to further

explore the territory, Myra MacDonald has chronicled the important dates in the history of bilateral

relations between the two countries in a fascinating manner. Although there are some lapses,

which are not unlikely with any such account detailing the most complex relations in the world of

diplomacy, the book has placed some critical happenings in perspective.

Frontline,
23 June, 2017.
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RESUME OF BUSINESS TRANSACTED DURING THE 10th SESSION OF THE
FOURTH CHHATTISGARH LEGISLATIVE ASSEMBLY

The Session commenced from 15th November, 2016 and concluded on 21st November,

2016. During this period the House had five sittings in which the House transacted business for

25 hours and 27 minutes.

As per the convention in the Chhattisgarh Legislative Assembly, the first sitting on 15th

November, 2016 opened with the playing of National Song “Vande Mataram....... “ .
Panel of Chairman

In pursuance of rule 9(1) of the Rules of Procedure and Conduct of Business in the
Chhattisgarh Legislative Assembly, the Speaker nominated a Panel of Chairmen
consisting of:

1. Shri Devji Bhai Patel;

2. Shri  Satyanarayan Sharma;

3. Shri Santosh Bafna;

4. Shri Shivratan Sharma; and

5. Shri Dhanendra Sahu.

Questions

Out of 830 notices of Questions received, 446 were admitted as Starred and 384 as

Unstarred.55 Starred Questions were answered on the floor of the House.

Petitions

During this Session 68 Notices of Petitions were received; 08 Notices of Petitions were
admitted however no Petition was presented in the House.  60 Notices of Petitions were
disallowed.03 Notices of Petitions lapsed.
Calling Attention

The procedural device of ‘Calling Attention’ to raise issues of urgent public importance
was made use of by the Members. During this Session 218 (Two hundred and Eighteen) Notices
of Calling Attention were received. 63 (Sixty Three) Notices were admitted and 43 (Forty Three)
notices were sent to the Ministers of respective Departments. Replies of rest admitted Notices
were. sent direct to Member concerned.



44

Financial Business

On 16th November, 2016 Second Supplementary Grants for the financial year 2016-

2017 were presented in the House by Dr.Raman Singh, Chief Minister and also Finance Minister.

Entire Second Supplementary Grants for the financial year 2016-2017 were passed in a

consolidated form by the House on 17th November, 2016 and thereafter the Chhattisgarh

Appropriation (No-4) Bill, 2016 was introduced, considered and passed.

Earlier, General discussion on the Second Supplementary Grants for the financial year

2016-2017 was held. The Appropriation (No.-4) Bill,2016 (Rs.2800,69,99,900 - Two

Thousand Eight Hundred Crore, Sixty Nine Lacs, Ninty Nine Thousand, Nine Hundred Rupees)

was passed by the House on 17th November, 2016.

Reports and Papers laid on the Table

08 Reports were presented and 06 papers including Notification, Ordinances, Accounts

of Government Companies and undertakings, 11 Reports of various House Committies of

Chhattisgarh Legislative Assembly and Chhattisgarh Fiscal Responsibility and Budget

Management year 2016- 2017 were laid on the Table of the House.

Private Members Business

The Private Members business was scheduled for Friday 18th November, 2016. Out of

the 14 notices of Resolutions received, 03 notices were admitted, 02 notices were discussed and

withheld, 01 notice was discussed and after voting was passed by the House.

Question of Breach of Privilege

During the Session Three notices of Question of Breach of Privilege were received and

all the three notices were however rejected by the Chair.

Adjournment Motion

Even though 166 notices of Adjournment Motions were received, 100 notices of

Adjournment Motions were rejected, On 30 notices of Adjournment motion (on same subject)
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the Speaker rejected the same after concerned Minister’s reply, 36 notices of Adjournment

Motion were converted of Calling Attention notices.

On the 21st  November, 2016 at the conclusion of the business of the session,” the

Hon’ble Speaker made a Valedictory speech before adjourning the House sine-die. In His

Valedictory address, Hon’ble Speaker thanked the Leader of the House, the Hon’ble Leader of

Opposition, the Hon’ble Parliamentary Affair’s Minister, the Hon’ble Members of the Cabinet

and Members of House for extending their co-operation in ensuring smooth transaction of

Legislative and other business of the House. The Principal Secretary, the officers and staff of the

Assembly Secretariat as well as representatives to the Print and Electronic Media covering the

proceedings of the House also found mention in the Speech of the Hon’ble Speaker for their

constructive participation during the session period.

On the last day of the session Hon’ble Speaker expressed gratitude to Leader of the

House, Leader of the Opposition, Members and one and all for their co-operation in conducting

the business of the House and then adjourned the House sine-die on 21st  November, 2016.

                              The Governor subsequently prorogued the House with effect from

23rd November, 2016.




